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ABSTRACT 

This study describes the representation of Indonesian Generation Z's national identity on IDN Times' Instagram. 

The results show that Indonesian Generation Z prefers content that combines traditional cultural elements with 

modernity, in creative and easily accessible forms, such as through social media, short videos, and digital 

platforms. The research design used mixed methods, namely by conducting quantitative content analysis on 

Indonesian Generation Z's national identity content on IDN Times' Instagram from January to September 2024. 

Qualitative data were obtained through in-depth interviews with 20 Generation Z individuals aged 18 to 25, 

representing all provinces in Indonesia. The qualitative approach was carried out using virtual anthropology 

methods, focusing on how information and communication technology influences social life, culture, and 

individual identity in virtual environments. Three elements studied include the representation of traditional 

symbols, local-global hybridization, and digital activities. Content featuring traditional music with a modern 

touch, or memes that reflect Indonesia's rich culture in a lighthearted and humorous manner, is more engaging. 

The presence of social media has become a primary space for expressing, criticizing, and capturing global issues. 

Generation Z also tends to support environmentally friendly products and engage in activities that can reduce 

negative impacts on the Earth. They use social media for positive change to maintain their Indonesian identity, 

but still adapt to global trends. 

Keywords: cultural adaptation, hybridization, traditional symbols, social media, Gen Z, Indonesianness 

INTRODUCTION  

The younger generation, or Gen Z, now uses social media platforms, especially Instagram, to communicate, 

express themselves, and develop their identities. Digital platforms are crucial for the formation and articulation 

of identity, particularly national identity, for Generation Z, defined as those born between 1997 and 2012, and 

also serve as a channel of communication (Abidin, 2022). Given that 59% of its internet users are under the age 

of 35 and Indonesia has the fourth-largest population of internet users in the world (We Are Social & Kepios, 

2023), the country offers an interesting backdrop for understanding how national identity is expressed online. In 

Indonesia, 91.8% of Generation Z use social media daily, with Instagram ranking second in popularity after 

TikTok, according to data from the Ministry of Communication and Information (2022). Young Indonesians' 

understanding, expression, and negotiation of their nationhood are all transformed by the intensity of their 

interaction with digital media (Zakaria et al., 2023). 

Given Indonesia's complex socio-political background and long history of still-evolving postcolonial national 

identity formation, this phenomenon is all the more relevant (Aspinall, 2014). Previous research on Indonesian 

national identity has mainly focused on the real world's historical, political, or sociological aspects (Anderson, 

1983). How Indonesia's first 'digital natives', Generation Z, understand and express their national identity online 

remains largely unexplored. Instagram, with its visual and interactive features, allows Gen Z to express national 

identity through photos, videos, and hashtags such as #IndonesiaBanget or #BanggaIndonesia. They often remix 
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traditional symbols, like the flag, national songs, or local clothing, with digital trends, memes, and contemporary 

aesthetics, creating new ways to affirm their cultural identity while negotiating global influences (Kolip, 2011). 

One digital media that is gaining popularity is IDN Times, which takes a current and relevant approach to reach 

millennial and Gen Z audiences. IDN Times presents light yet comprehensive content, covering social, cultural, 

historical, and national issues that are relevant to the daily lives of its readers, in contrast to mainstream media 

such as Kompas.com and Detik.com, which often present news formally and factually. In addition, IDN Times 

also presents unique channels such as 'Hype' and 'Indonesia Millennial Report' that often raise ideas about 

diversity and pride in Indonesian identity (IDN Media, 2020). This approach makes IDN Times not only a source 

of information but also a platform for national identity formation in the digital era. 

This study bridges the gap by investigating how Generation Z Indonesians use their Instagram content to 

represent and negotiate their national identity. It is hoped that this study will offer important insights for the 

creation of civic education policies, public communication plans, and national character development initiatives 

that are more adaptive to modern digital realities by understanding the dynamics of national identity 

representation in digital media (Suryadi, 2020). 

THEORETICAL REVIEW 

 National identity and Generations Z 

National identity is the collective awareness held by members of a nation regarding the values, culture, history, 

symbols, and traditions that distinguish them from other nations and foster a sense of togetherness and solidarity 

as part of a nation (Smith, 1991). This concept is important because it relates to a nation's collect ive awareness 

of the values, culture, history, and symbols that shape a nation's character. National identity forms the basis for 

social solidarity and national integration in a diverse society. In the Indonesian context, national identity is often 

associated with the values of Pancasila, the Indonesian language, and the motto "Bhinneka Tunggal Ika," which 

reflects unity in diversity. This national identity is not static but continues to evolve in accordance with the social, 

political, and cultural dynamics within society. 

Anderson (2006) states that a nation is an imagined community, a community imagined by its members through 

various symbols, historical narratives, and communication practices that foster a sense of togetherness. Thus, 

national identity is not only constructed through state institutions but also through social communication 

processes that enable individuals to feel part of a broader community. Media, education, and social interaction 

play a crucial role in shaping collective awareness of national identity. 

The formation of national identity in modern society is also influenced by globalization and advances in 

communication technology. Globalization opens access to diverse cultures and values from various countries, 

often creating a conflict between national identity and global identity. This creates a process of identity 

negotiation where individuals must balance local and global identities. In this context, national identity is 

perceived as exclusive and continually adapting to ongoing social changes (Castells, 2010). 

The development of digital technology also influences how the younger generation understands their national 

identity. They are a generation born and raised in a digital environment, thus developing a close relationship with 

information technology and social media. This generation is often referred to as digital natives because they have 

been accustomed to using the internet and digital devices in their daily lives since childhood. These 

characteristics contribute to Generation Z's distinct communication patterns compared to previous generations, 

particularly in terms of social interaction and identity formation (Turner, 2015). 

Social media has become a primary platform for Generation Z to express their identity, including their national 

identity. Digital media platforms such as Instagram, TikTok, and Twitter enable young people to share content 

related to local culture, national symbols, and social issues related to nationality. In this context, social media 

functions not only as a means of communication but also as a cultural space that enables the formation of 

collective identity through digital communication practices (Castells, 2010). Generation Z can utilize digital 

media to promote local culture, introduce national values, and strengthen social solidarity within society. 
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Research shows that active participation by young people in digital spaces can strengthen national unity and 

build a collective awareness of national identity (Azhari, 2024). 

This phenomenon is also related to the concept of digital nationalism, a form of nationalist expression that 

develops through digital media. Through social media, young people can strengthen a sense of togetherness and 

national solidarity by sharing historical narratives, cultural symbols, and collective experiences as part of the 

nation. This practice demonstrates that nationalism is not only built through formal institutions such as the state 

or education, but also through active community participation in digital communication spaces (Castells, 2010). 

In addition to digital media, education also plays a crucial role in shaping the national identity of the younger 

generation. Civics education is one of the primary instruments used to instill national values in the younger 

generation. Through this education, students are introduced to the concepts of nationalism, democracy, and civic 

responsibility. Civics education aims to build awareness among the younger generation regarding the importance 

of maintaining unity and diversity in a pluralistic society (Smith, 1991). From a communication perspective, 

national identity can also be understood as the result of symbolic communication processes occurring within 

society. National symbols such as language, flag, national anthem, and historical narratives 

RESEARCH METHOD 

This research employed a mixed-methods approach, conducting a quantitative content analysis of Indonesian 

Gen Z national identity content on IDN Times Instagram from January to September 2024. Quantitative content 

analysis is a research method used to identify and measure specific frequencies or patterns in text or other media 

by numerically coding and counting communication elements to uncover existing relationships or trends 

(Neuendorf, K.A., 2017). The basic procedure for conducting this content analysis study involved six stages: 

1. Formulate the research question: How much discussion content about the national identity of Indonesian 

Generation Z was in IDN Times Instagram content from January to September 2024? 

2. Sampling: which took place in the period from January to September 2024, with a total number of 150 

uploads analyzed  

3. Create categories for analysis: count emerging discussion topics related to Indonesian Gen Z national 

identity, with three categories: traditional symbolic representation, local-global hybridization, and digital 

activities. 

4. Collect sample data through document selection and coding. Coding involves intercoder and intracoder 

analysis, namely external and internal coding, using the formula: 

CR = 2M 

N1+N2 

Where CR = reliability coefficient, M = statements agreed upon by coder 1 and coder 2, and N1+N2 = number 

of statements coded by each coder. 

(5) Create scales and items based on specific criteria for data collection, by calculating the percentage of each 

category. 

(6) Interpret the data obtained by analyzing each sub-category that has been expressed as a percentage. 

Qualitative data was collected through in-depth interviews with 20 Generation Z individuals with the following 

criteria: 

a. Young people aged 18 to 25 

b. IDN Times followers 

c. Representing provinces in Indonesia. 
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The qualitative approach employed virtual anthropology, a branch of anthropology that studies human 

interaction, culture, and behavior in cyberspace or digital spaces, with a focus on how information and 

communication technology influences social life, culture, and individual identity in virtual environments 

(Boellstorff, T., 2008). Three elements guided the research: traditional symbolic representation, local-global 

hybridization, and digital activity. 

RESULT AND DISCUSSION 

Main Findings: Theme of National Identity Representation 

The research findings can be seen from Table 1 below: 

 

According to a study by Wijaya and Rahman (2022) entitled "National Identity Transformation in the Digital 

Era: Multidimensional Analysis of Social Media Use in Indonesia", the three indicators above provide an 

accurate framework for understanding how national identity is formed and evolved in the digital era. This study 

reveals that the reinterpretation of traditional symbols occurs when classical cultural elements (batik, wayang, 

or folklore) are reintroduced into a contemporary context through social media. Internet users creatively adapt 

these symbols to express their national identity in a way that is more relevant to the digital generation. 

The researchers also explained that local-global hybridization is a significant indicator when there is a fusion of 

local values with global trends. This phenomenon can be seen from how followers integrate local traditions with 

global content formats, such as TikTok challenges with traditional music or memes that combine international 

cultural references with local contexts. The third indicator, which represents digital activities such as 

participation in national discussions, hashtag movements, or online campaigns, is an indicator that measures Gen 

Z's involvement with national identity. The level and form of a person's digital activity reflect their understanding 

of citizenship and nationality in the digital era. 
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Based on Table 2 above, several key elements encourage Generation Z to respond positively to content related 

to national identity. Gen Z uses social media not only for interaction but also for constructing and displaying 

personal and collective identities, including national identity. Through these practices, national identity is no 

longer merely symbolic but becomes part of the younger generation's digital cultural expression (Nurrachmah, 

2025).The survey results show that almost nine out of ten respondents (87%) are more responsive to content that 

is directly related to the reality of their daily lives.  

The visual aspect also plays an important role, with 82% of respondents interested in content that has an aesthetic 

and visually appealing appearance. Meanwhile, more than three-quarters of respondents (79%) appreciate 

content that is presented with a strong and engaging storytelling approach. The ability of content to bridge 

traditional values with modern perspectives is a significant factor for 75% of respondents. The involvement of 

public figures or influencers who are relevant to their generation also influences the positive reception of the 

majority of respondents (71%). Interactive elements such as polls, quizzes, and challenges are appreciated by 

68% of research participants. Finally, more than two-thirds of respondents (65%) showed a preference for content 

that uses a non-patronizing approach or does not seem patronizing in its delivery. 

Data shows that content related to national identity on IDN Instagram accounts is dominated by historical and 

cultural content (35.3%), followed by contemporary social issue content (31.3%), national celebration content 

(21.3%), and collaborative content with influencers (12%). This data distribution indicates a balance between 

traditional representations of national identity (history, culture, national celebrations) and contemporary issues 

that are relevant to the younger generation. National identity content preferred by Gen Z Indonesia focuses on 

values that are relevant to their lives, such as pride in cultural diversity, history, and national achievements. Gen 

Z prefers content that combines elements of traditional culture with modernity, in creative and easily accessible 

forms, such as through social media, short videos, and digital platforms. For example, content that features 

traditional music with a modern touch, or memes that reflect the richness of Indonesian culture in a light and 

humorous way are more attractive to them. In addition, Gen Z is also interested in social and environmental 

issues related to national identity, as well as movements that promote pride in Indonesia in a global context 

(Ministry of Communication and Information of the Republic of Indonesia, 2020). 

The results of this study are in line with the arguments of experts about the multidimensional nature of national 

identity. As stated by Guibernau (2007), the concept of national identity has strong cultural and historical roots 
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but still shows flexible characteristics that allow it to adapt to current developments and social contexts. This 

perspective is also reinforced by Anderson's (1983) thinking, which views national identity as a collective 

construction formed through a process of shared imagination. In this context, national identity is not a static 

entity but continues to undergo reconstruction and reinterpretation through various communication channels, 

with social media being a significant platform in today's digital era. 

These two theoretical perspectives highlight how national identity is an evolving and negotiable concept in the 

public sphere, including the digital environment that increasingly dominates contemporary social interactions. 

This explains why national identity content that is able to balance traditional values with modern presentations 

receives a positive response from the digital generation. 

The geographical distribution of respondents shows a dominance from Java Island (48%), with smaller 

representation from other regions such as Sumatra (20%), Sulawesi (12%), Kalimantan (8%), Bali and Nusa 

Tenggara (8%), and Papua (4%). This inequality needs to be considered in interpreting the results, given the 

potential for Java-centric bias in the perception of national identity. 

The data shows a high level of pride in national identity (84% agree with the statement "I feel proud of my 

Indonesian identity"). This is in line with the psychological dimensions of national identity revealed by 

Guibernau (2007), that emotional identification is an important component of national identity. The majority of 

respondents (72%) agreed that the IDN Instagram content strengthens their sense of national identity. This shows 

the significant influence of social media in the formation and strengthening of national identity among the 

younger generation (Taufiq and Rosyid, 2021). Taufiq and Rosyid stated that through social media, Gen Z can 

access various content related to culture, history, and national values. This content provides them with the 

opportunity to understand, learn, and celebrate their cultural heritage, which ultimately strengthens their sense 

of pride in national identity. 

Social media has become an important arena for Generation Z to express and strengthen their national identity 

through various forms of digital engagement. These platforms provide a space for young people to participate in 

social movements that uphold the values of nationalism and justice, facilitating discussions that deepen their 

understanding of what it means to be a citizen in the contemporary era. 

Through digital interactions, Generation Z not only builds a personal conception of national identity but also 

develops a network of solidarity and social ties with fellow citizens. This generation also tends to show interest 

in social issues, the environment, and national pride in a global context that can be accessed through digital 

technology (Sutrisno, A., 2021). This phenomenon can be seen from the activities of Indonesia’s Generation Z, 

who are increasingly proactive in celebrating culture and narrating the nation's history through various digital 

platforms. They demonstrate national pride by sharing content related to music, culinary, and regional languages, 

often with a creative approach that integrates traditional elements with modern lifestyles. These digital practices 

make social media a significant instrument in the formation and strengthening of national identity among 

Indonesia's digital generation. 

Another interesting finding is the high percentage of respondents (88%) who agree that "National identity 

representation in digital media is more relevant to Generation Z." This is to Billig's (1995) argument about "banal 

nationalism," which explains that national identity is transmitted through everyday practices, including social 

media consumption. The preference for national identity content that follows global trends (76% agree) also 

supports previous findings about the hybridization of global-local values as an effective national identity 

representation strategy for the younger generation. 

In the research findings through virtual anthropology, the data show a positive tendency of informants in three 

elements of analysis, namely the reinterpretation of traditional symbols, global-local hybridization, and digital 

activities. 

The following is an analysis of the three indicators of national identity: 
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Reinterpretation of Traditional Symbols 

The data also shows that the reinterpretation of traditional symbols, such as batik in modern fashion, has the 

most uploads (27), followed by gamelan in contemporary music (15), and wayang in animated content (12), all 

three of which received high engagement from the audience. Batik uploads in modern fashion received an 

average of 58,320 likes, indicating the high interest of Gen Z in modern adaptations of traditional cultural 

symbols. Smith (1991) emphasized that cultural symbols are an important component of national identity. 

Canclini (1995), in his writing "Hybrid Cultures," explained that the reinterpretation of traditional symbols 

represents identity negotiation in a modern context. 

Based on the qualitative data, there is a tendency for Gen Z to carry out symbolic reinterpretation of traditional 

cultural heritage in the form of batik, gamelan, and wayang kulit. They maintain the essence of culture by 

adapting to a modern context and seeing the philosophical value in the cultural heritage. This proves that 

adaptation is still the keyword in the relevance of a culture that has been passed down from generation to 

generation. Howell (2002), revealed that the reinterpretation of traditional symbols by Generation Z on social 

media can be seen as a form of adaptation and transformation of cultural symbols that were previously bound to 

traditional contexts, which are now adapted to digital and modern contexts. Gen Z, who grew up with internet 

access and social media, tends to reconstruct old symbols and give them new meanings according to their 

dynamics and values. 

Contemporary batik means modern batik or batik with a contemporary touch, a development of traditional batik 

that reflects innovation in motifs, colors, and techniques. Contemporary batik is highly sought after by 

Indonesia’s Gen Z because of its bright colors, more modern, fresh, and minimalist designs, and its suitability 

for an urban lifestyle. Many young designers combine traditional motifs with contemporary fashion cuts such as 

oversized shirts, hoodies, or streetwear. Thus making batik more relevant and accepted by Generation Z as a 

form of expression of cultural identity that remains fashionable. Social media also plays an important role in 

increasing the popularity of contemporary batik among Gen Z through digital campaigns and fashion influencers 

(Ramadhani and Prameswari, 2021). 

 

A combination of batik with streetwear 

Gamelan combined with modern music is an interesting phenomenon and is loved by Indonesia’s Gen Z. This 

combination not only creates new contemporary music but also helps preserve cultural heritage. This 

contemporary gamelan has successfully combined traditional elements with global music genres such as jazz, 

hip-hop, electronic, and alternative rock, receiving a positive response from Generation Z. McGraw (2020) has 

identified that this cross-genre collaboration is able to create a new space that bridges the gap between old 
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traditions and modernity. This allows them to appreciate gamelan in a context that is more familiar with Gen Z's 

musical preferences. 

Here are some examples of the combination of gamelan with modern music: 

 Gamelan with Jazz: The combination of gamelan with jazz elements is implemented in improvisation, fast 

tempo, and more complex harmonies. This combination is often performed in cafes, although sometimes only 

using a saron. 

 Gamelan with Pop: The combination of gamelan with pop music is done by adding elements such as 

synthesizers, drum machines, and digital sound effects. The song "Lathi" by Weird Genius with Sara Fajira is 

an example of the fusion of Javanese gamelan with pop music, even with lyrics in ancient Javanese.  

 Gamelan with Dangdut: Gamelan can also be combined with dangdut music. As was done by Ganjar in a 

modern gamelan concert at Gajah Mada University 

 Gamelan with World Music: The fusion of gamelan with world music such as Bossa Nova, as done by James 

Chu in the album Bossa Nova Gamelan. 

 

Contemporary Gamelan 

Contemporary wayang can act as a bridge between tradition and modernity. Wayang has become an interesting 

cultural phenomenon in Indonesia, especially among Generation Z who were previously considered less 

interested. As a form of innovation from classical wayang art, contemporary wayang is filled with modern 

touches that are more in line with the tastes and lifestyles of today's youth. Wardani & Widiyastuti's (2019), 

research, proved that one of the main factors in the popularity of contemporary wayang is the ability to adapt to 

technological developments and current issues. Classical wayang performances are no longer themed on 

traditional narratives such as the Mahabharata or Ramayana but have developed to raise contemporary themes 

such as politics, the environment, and the identity of the younger generation. The combination of multimedia, 

electronic music, and slang in the performance makes contemporary wayang easier to digest and entertain 

Indonesian Gen Z. 

Nugroho & Prasetyo (2021) in their study showed that the combination of hip-hop elements with traditional 

wayang in Yogyakarta significantly succeeded in attracting the interest of thousands of Gen Z to attend. The 

results of the study revealed that 78% of teenage respondents who were initially not interested in traditional 

wayang became enthusiastic about following the development of contemporary wayang after watching a hip-

hop wayang performance. Of course, this phenomenon illustrates how tradition is kept alive through relevant 
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transformation and innovation. Contemporary wayang puppeteers present it in a more dynamic and interactive 

form, and not only maintain the philosophical values of wayang. In fact, social media has become an effective 

means of promoting contemporary wayang performances, with a lot of related content going viral on platforms 

such as Instagram and TikTok. 

 

Hip hop puppetry 

Some examples of contemporary wayang include: 

 Ental Wayang: is a wayang made from palm leaves, with a more modern and creative design. 

 Suluh Wayang: This wayang uses light media to present the story. 

 Pancasila Wayang: Wayang with social and political themes, with messages that are more relevant to the 

millennial generation. 

 Hip-Hop Wayang: Wayang that combines hip-hop music with wayang stories, creating a more energetic and 

interesting performance. 

 Motekar Wayang: Wayang that uses digital technology, such as animation and visual effects, to create a more 

spectacular performance. 

Through social media, symbols that were once considered traditional (for example, clothing, sayings, or even 

certain cultural icons) are combined with new modern elements. This reinterpretation allows these symbols to 

have more flexible meanings and be more connected to individual or group identity in a digital context, where 

individual self-expression and creativity are highly valued. 

Gen Z is known for being critical of cultural symbols that are considered outdated or irrelevant. They often use 

social media to dismantle and reshape the meaning of these symbols to be more inclusive and relevant to 

contemporary issues such as social justice, diversity, and the environment. This creates space for these symbols 

to develop and change according to the social and cultural needs of this generation. The reinterpretation of 

traditional symbols on social media for Gen Z in Indonesia shows the creativity of this generation in adapting 

and changing traditional cultural symbols into a digital context, as well as creating new meanings that are in 

accordance with the times. Gen Z in Indonesia uses social media to express themselves, by combining traditional 

symbols, such as batik, wayang, or regional musical instruments, with global and modern elements. This not 

only shows respect for the cultural heritage of our ancestors but also shows the existence of these symbols in a 

wider and more open digital world. 
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It is proven that batik, gamelan, and wayang kulit are examples of traditional Indonesian cultural symbols that 

are still favored by Gen Z and are represented through social media. Even though they live in the digital era, Gen 

Z has not completely abandoned traditional culture. They integrate these cultural elements in a more modern and 

relevant way through social media platforms. Young influencers and creators who combine batik with 

contemporary clothing styles and share them on Instagram or TikTok. Gamelan, with its distinctive sound, is 

often used in creative videos, music challenges, and dance videos that are trending on social media. In addition, 

Wayang Kulit is also no less popular, with several creators adapting wayang performances into digital formats 

or memes that can be reached more widely according to the audience's tastes. 

According to Sumarni (2022), this traditional cultural adaptation behavior shows that Gen Z still values their 

cultural heritage and strives to keep it alive and relevant in the digital world. Social media is a space to express 

their cultural identity in a more inclusive, creative, and modern way, allowing cultural heritage such as batik, 

gamelan, and wayang kulit to continue to be accepted by the younger generation in the global realm, not only in 

Indonesia. 

The global realm must be pursued with a participatory and interactive climate, according to the nature of social 

media. Jenkins (2006) states that in the world of media convergence, cultural consumption is no longer one-way. 

Through social media, Gen Z recreates traditional symbols to suit their context, such as by integrating pop culture 

elements or memes into batik clothing designs or creating video content that combines wayang stories with 

modern narratives. This creates a new form of culture, rooted in tradition but also relevant to global 

developments. Suhartono (2023) also emphasized that the reinterpretation of traditional symbols is a process in 

which Generation Z reinterprets traditional cultural elements such as batik, gamelan, and wayang kulit in a 

contemporary context. According to him, this process is not merely a rejection of traditional values, but rather a 

form of creative adaptation that allows these cultural elements to remain relevant in the daily lives of the digital 

generation. In his book "Cultural Transformation of Generation Z: Digital Anthropology Perspective", Suhartono 

emphasized that this reinterpretation process includes several important dimensions: 

a. Visual Aesthetic Update: Modifying the visual appearance of traditional elements to align with today's 

aesthetic preferences by creating a visual appeal that is relevant to Gen Z. 

b. Cross-Generational Philosophical Synthesis: Identifying and integrating the philosophical values of cultural 

heritage with modern perspectives and frameworks, and building bridges of understanding between 

generations. 

c. Digitalization as a Means of Cultural Transmission: Gen Z utilizes digital media and social media platforms 

as channels for disseminating, documenting, and learning traditional cultural values. 

d. Functional Transformation of Cultural Elements: Recontextualizing the form and function of traditional 

cultural artifacts to create contemporary relevance, ensuring the continuity of essential values in the context 

of modern applications. 

Suhartono also emphasized that Gen Z's ability to reinterpret traditional symbols shows the vitality of the cultural 

heritage, not its decline. 

Hybridization of Global-Local Values  

Data shows that hybridization, as a main characteristic of Gen Z, includes: the use of slang and regional 

languages as an expression of identity, modification of cultural practices without eliminating the original 

substance, and appreciation of culinary and traditional celebrations with a contemporary touch. Content that 

combines global and local elements gets the highest engagement, in posts that combine slang with regional 

languages (67,890 likes). This shows that Gen Z is more responsive to representations of national identity that 

can accommodate global values without leaving local elements. Appadurai (1996) in his writing "Modernity at 

Large" explains that this phenomenon is a form of "indigenization" of global influence. This hybridization is 

also in line with the concept of "glocalization" by Robertson (1995), that global values can be adapted to the 

local context. 

According to Jenkins (2006) in his book Convergence Culture: Where Old and New Media Collide, Gen Z is 

characterized by a hybridization of global-local values through the concept of convergence culture. Jenkins 

http://www.rsisinternational.org/


Page 1157 

www.rsisinternational.org 

INTERNATIONAL JOURNAL OF LATEST TECHNOLOGY IN ENGINEERING,  

MANAGEMENT & APPLIED SCIENCE (IJLTEMAS) 

                            ISSN 2278-2540 | DOI: 10.51583/IJLTEMAS | Volume XV, Issue III, March 2026 

 

describes how new technologies, especially digital media and the internet, enable cultural convergence where 

global and local values meet, interact, and influence each other. 

Based on qualitative data, Gen Z slang is a term for various forms of verbal communication that they use in 

everyday conversation, especially on social media. Slang is informal, unique, and creative, using abbreviations, 

acronyms, or foreign languages adopted in unique ways. Indonesian Generation Z slang is a dynamic and 

evolving linguistic phenomenon. Characteristics of this language include abbreviations, code-mixing, and the 

adoption of words from foreign languages. Terms such as "anjay" (cool), "gercep" (quick movement), and "kepo" 

(curious) serve as markers of collective identity. According to Manns (2021), the use of slang serves multiple 

functions, including as a communication tool, identity builder, and social marker. Furthermore, slang can 

strengthen group solidarity in digital communication (Melissa, 2024). Terms such as "anjay" (cool), "gercep" 

(fast movement), and "kepo" (curious) as markers of collective identity. According to Manns (2021), the use of 

this slang has multiple functions, namely as a means of communication and also as a shaper of identity and a 

marker of social existence. The role of social media as a major catalyst for the spread and evolution of slang 

reflects the linguistic creativity of Indonesian Gen Z in adapting and reconstructing language according to their 

socio-cultural context. 

Indonesian Gen Z shows a preference for contemporary cuisine in the form of food that is not only delicious but 

also aesthetic and easy to share on social media. The popularity of foods such as coffees, dessert boxes, and boba 

drinks that are attractively packaged and easy to find through online platforms are some of the favorites. Fusion 

food is also increasingly popular with Gen Z because it offers an interesting combination of flavors and new 

experiences. For example, innovation of various flavors, es pisang ijo with boba or matcha, and traditional food 

served in photogenic bento boxes. Gen Z likes exploring new culinary delights that combine local flavors with 

global influences because they reflect their urban and digital lifestyle. Likewise, a unique and Instagrammable 

dining experience is an important added value in choosing food (Prabowo and Rahadi (2020). 

Some considerations for culinary choices for Gen Z Indonesia include: First, innovation in presentation and 

packaging is the most important thing. Designs that allow traditional snacks to be sold to wider markets, such as 

supermarkets, stations, or airports. Second, education about the cultural and historical values of traditional 

snacks. They must understand that traditional snacks are not just food, but also part of the nation's identity and 

history. School program campaigns and culinary events in the mass media can be an effective way to raise 

awareness. Through short videos on TikTok or Instagram explaining the process of making and the history of 

traditional snacks, or holding a culinary festival that features various traditional snacks with interesting concepts. 

Third, collaborating with influencers and celebrities can help promote traditional snacks. By involving 

influencers in the campaign to preserve traditional snacks, it is hoped that it can increase Gen Z's interest and 

pride in local cuisine. 

Indonesia’s Gen Z is very interested in traditional celebrations that are combined with contemporary ways, both 

religious and cultural. For example, Ramadan with the Tumbilotohe and Baarakan Naga traditions, Lebaran with 

the provision of digital THR, as well as the integration of traditional elements in fashion and art. Traditional 

celebrations are decorated with nostalgic or aesthetic themes, creating a more personal and unique atmosphere. 

Contemporary celebrations for Gen Z in Indonesia have undergone significant transformation through 

digitalization and the influence of global culture. They often celebrate important moments such as birthdays, 

graduation days, and even anniversaries with personal, aesthetic concepts that are easy to share on social media. 

They no longer rely on formal traditions because Gen Z prefers flexible, thematic celebrations, and often 

combines elements of Korean, Japanese, and Western pop culture. Digital platforms such as Instagram and 

TikTok are also very significant in shaping celebration trends in making them a means of self-expression and 

social imaging (Putri and Hapsari, 2022). 

Here are some relevant things related to the characteristics of Gen Z in the hybridization of global-local values 

according to Jenkins' view: 
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Wide Global Access 

 

Jenkins (2006) explains that the younger generation, especially Generation Z, is growing up in an era marked by 

unlimited access to global information through technological advances. The availability of this information 

creates a level of connectedness with international culture that has never happened before in human history. 

Their relationship with global culture is not one-way or passive. This digital generation actually shows selective 

abilities and creativity in absorbing, processing, and modifying elements of global culture to suit the local context 

and values that they have. 

 

Participation in Global Popular Culture 

 

Gen Z also has the status of consumers and producers of increasingly connected global popular culture. Through 

social media platforms, they consume global trends, and also contribute to the development of these trends by 

modifying them to better suit their local identities. Jenkins states that in a convergence culture, consumers now 

play an active role as content producers, resulting in cultural hybridization that involves the combination of 

global and local values. 

 

Multicultural Digital Identity 

 

Jenkins also emphasized how new media enables the formation of a highly multicultural digital identity. Gen Z 

is very familiar with digital platforms, so they can combine cultural elements from around the world with their 

local culture. This process creates both global and personal identities and is closely related to their respective 

cultural backgrounds. 

 

The Influence of Social Media in the Spread of Values 

 

Social media plays an important role in the process of cultural hybridization. Gen Z Indonesia is involved in and 

combines global and local values in various forms of expression. They can access and share content from all 

over the world. Often, music, celebration, fashion, and language content are modified with local elements, 

resulting in gamelan-jazz collaborations, ritualized graduations on social media, and slang that adopts English. 

They are actively involved in combining these values, especially in the context of national culture and identity. 

They often create and share content that integrates local cultural elements with global trends. This generation 

uses technology to promote local products, traditional arts, and social issues while remaining open to global 

influences. This shows their ability to maintain a balance between tradition and innovation in an increasingly 

connected world (Dewi, R. K., 2020). 

Thus, the hybridization of global-local values in Gen Z occurs through a more open and dynamic cultural mix, 

where technology allows them to combine various elements of global culture in a way that not only reflects 

outside culture but also collaborates with their local identity. According to Nugroho, A. (2024), the hybridization 

of global-local values forms a new and adaptive cultural identity. In an article entitled "Generation Z Identity 

and Cultural Transformation: Digital Ethnographic Analysis in Indonesia", Nugroho explains that this 

hybridization process is not simply mixing two different elements, but involves complex negotiations that 

produce new, unique cultural forms. 

Nugroho identifies several main characteristics of the hybridization of global-local values in Generation 

Z: 

a. Selectivity of adoption (Gen Z Indonesia's awareness to choose elements of music, cuisine, language, and 

fashion that are compatible with local values) 

b. Creative transformation (Combining cultural elements to create new meanings, seen in huge batik, jazz 

gamelan, and hip hop wayang) 

c. Contextual awareness (Understanding the application of global or local values while remaining Indonesian 

in the digital era) 

d. Identity function (Expression of Gen Z Indonesia's identity that remains loyal to traditional values) 
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e. Digital mediation (Digital platforms such as IDN Times as the main space where hybridization takes place) 

In his research, Nugroho also highlighted the phenomenon of language hybridization seen in the use of slang 

that integrates English, Indonesian, and regional languages. A similar phenomenon also occurs in culinary 

practices and traditional celebrations that have undergone contemporary modifications without losing their 

cultural essence. Nugroho concluded that the hybridization of global-local values by Generation Z is not a threat 

that eliminates national identity, but rather a transformation that enriches cultural expression and ensures its 

relevance in a global context. Jenkins, H. (2023) added about Hybrid Culture in the Digital Age, which is formed 

through the convergence of technology and participatory practices that encourage global cultural crossover. In 

his book, Jenkins highlights how the digital era has created conditions that allow for cultural hybridization on an 

unprecedented scale and intensity. 

According to Jenkins, cultural hybridization in the digital era has several key characteristics: 

a. Participatory culture, Indonesia’s Gen Z is not only a consumer but also a producer of cultural content 

b. Convergence, a media platform that facilitates the flow of cultural values and practices across geographical 

boundaries 

c. Collective intelligence, which allows online communities to develop, maintain, and transform cultural 

elements 

d. Transmedia storytelling, which is the main channel for the transmission of cultural values 

e. Remix culture, which allows the reinterpretation and recontextualization of cultural artifacts, with the 

emergence of new meanings. 

Jenkins emphasizes that Gen Z is the main actor in the process of cultural hybridization. They not only consume 

global cultural content, but also actively modify, reinterpret, and disseminate hybrid cultural forms through their 

everyday digital practices. In his in-depth analysis, he highlights that cultural hybridization is not always a 

smooth process but involves negotiation, contestation, and tension between global and local values. However, 

Jenkins argues that it is precisely these dynamics that produce the most innovative and meaningful cultural forms 

for the digital generation. 

Digital Activities and Social Issues 

Data on content with contemporary social themes illustrates an important dimension of national identity 

expression. Posts discussing environmental issues (24 contents), gender equality (19 contents), and education 

(15 contents) received significant responses from the audience, with a range of 41,230 to 49,320 likes. This 

reflects that the younger generation associates their national identity with active involvement in relevant social 

issues. This pattern aligns with Castells' (1997) analysis in his work "The Power of Identity," which explains that 

collective identity, including national identity, is often manifested through participation in social movements and 

various forms of activism. Castells identified how a sense of attachment to national identity can be the basis for 

collective action for social change. 

The phenomenon of digital-based activism seen from this engagement data also reflects the concept of 

"citizenship in the digital age" developed by Bennett and colleagues (2008). This concept illustrates how 

contemporary citizenship practices, including exploration and expression of national identity, are increasingly 

manifested through interaction and participation in digital spaces, especially related to social issues that are 

considered to reflect the collective values of a nation. 

Qualitative data show that Gen Z has a high awareness of environmental issues, gender equality, a focus on 

educational innovation, and concern for global change. Generation Z in Indonesia shows a high level of concern 

for ecological issues, as evidenced by their high participation in various ongoing campaigns and activities. They 

use digital platforms to voice their opinions, participate in social campaigns, and support movements that focus 

on progress. Gen Z Indonesia is highly connected to global information, but they also strive to fight for issues 

that are relevant to the local Indonesian context (Pratama, A., 2021). They also have easier access to information 

and are open to global issues, including climate change, pollution, and deforestation. Research shows that Gen 
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Z is more likely to support environmentally friendly products and engage in activities that can reduce negative 

impacts on the planet. 

According to a survey conducted by Nielsen, 73% of global consumers under the age of 30, including Gen Z, 

prefer to buy products that are considered environmentally friendly or that support sustainability (Nielsen, 2015). 

The case in Indonesia shows that more and more young people are actively participating in movements such as 

plastic reduction campaigns, recycling, and reducing carbon emissions. In addition, through digital platforms, 

many influencers and non-governmental organizations involve Gen Z in various social projects and 

environmental education, such as the #GoGreenIndonesia movement, which focuses on planting trees and 

reducing the use of single-use plastic. This activity is also reflected in participation in demonstrations and 

petitions related to environmental issues. For example, in commemoration of Earth Day, many organizations 

involve the young generation of Indonesia to participate in activities that support sustainability, both directly and 

through social media. 

This concern shows that Gen Z in Indonesia is not only aware of the importance of sustainability but also seeks 

to be actively involved in creating greater positive change for their environment. According to Hadi, S (2020), 

other concerns of Gen Z regarding environmental issues include several things, including: 

a. Awareness of climate change: Gen Z cares about the impacts of climate change and wants real action to 

reduce global warming. 

b. Reducing plastic waste: Gen Z is aware of the importance of reducing the use of single-use plastics and 

switching to environmentally friendly alternatives. 

c. Sustainable lifestyle: They choose environmentally friendly products and support product brands that are 

committed to sustainability. 

d. Advocacy for nature conservation: Gen Z is active in supporting various movements for nature conservation 

and protecting endangered species. 

e. Education and dissemination of information: They use digital platforms such as the Instagram off IDN 

Times to spread information about the importance of protecting the environment and inviting others to 

participate in environmental conservation efforts. 

Concern for these various issues shows that Gen Z still has a more proactive attitude toward environmental 

challenges compared to previous generations. 

Prasetyo, B. (2023) in his research "Digital Natives and Social Consciousness: A Study on Indonesian Youth 

Activism in Social Media," stated that digital activities and social issues in Gen Z in Indonesia include several 

main characteristics and dimensions. According to Prasetyo, Gen Z Indonesia shows a distinctive pattern of 

digital engagement in responding to social issues, including: 

a. Digital campaigns that raise environmental awareness, especially regarding the issues of plastic waste, 

deforestation, and air pollution.  

b. Advocacy for gender equality is fought for through social media platforms, with a focus on issues such as 

sexual harassment, gender-based violence, and educational equality.  

c. The education system in Indonesia is considered less responsive to the needs of the job market and 

technological developments. Collective mobilization through hashtags and digital trends that can turn online 

activities into real social movements.  

d. Visual storytelling is chosen as the primary method of communicating social issues, with infographics, short 

videos, and interactive content being the most effective formats. 

The research findings also explain the changes in how Gen Z communicates and accesses information. Some 

important things that include changes refer to the following points: 

a. Social Media Based: Gen Z is more connected through social media platforms such as Instagram, TikTok, 

and Twitter. They prefer fast, interactive, and visual media compared to traditional communication. 

http://www.rsisinternational.org/


Page 1161 

www.rsisinternational.org 

INTERNATIONAL JOURNAL OF LATEST TECHNOLOGY IN ENGINEERING,  

MANAGEMENT & APPLIED SCIENCE (IJLTEMAS) 

                            ISSN 2278-2540 | DOI: 10.51583/IJLTEMAS | Volume XV, Issue III, March 2026 

 

b. Use of Technology in Social Activities: Gen Z is increasingly involved in various social issues through digital 

platforms, such as the #MeToo and #BlackLivesMatter movements, using social media as a tool to organize 

and voice criticism and opinions. 

c. Consumers and producers of Digital Content: Gen Z are active consumers and content creators. They not 

only consume media but also participate in the process of producing content such as videos, memes, and 

blogs. 

d. Identity Formation: The use of social media helps Gen Z in forming and expressing their identity, both 

personal and in building communities. 

e. Global Connectedness: Through extensive internet access, Gen Z can connect with people from various 

cultures and backgrounds. They have a global and interactive perspective. 

Overall, Castells emphasized that digital activities are not only changing the way we communicate but also 

shaping broader social and cultural dynamics, especially for generations who are highly exposed to technology 

from an early age. 

Thus, the national identity model of Indonesian Gen Z in virtual and reality is as follows: 

 

CONCLUSION AND IMPLICATIONS 

Based on the data analysis, it can be concluded that the representation of national identity on Instagram social 

media, especially on IDN accounts, shows a hybridization pattern that integrates traditional values with 

contemporary and global contexts. This representation gets a positive response from the younger generation 

audience, especially when the content is relevant to their daily lives, has interesting visualizations, and presents 

strong storytelling. The implication of this finding is the importance of a more inclusive and adaptive approach 

to representing national identity in the digital era. National identity can no longer be approached as a static and 

homogeneous concept, but rather as a dynamic construction that is continuously negotiated in global and local 

contexts. Gen Z shows a complex pattern of cultural adaptation, integrating traditional heritage with global 

contexts through critical and innovative approaches, active transformation of cultural heritage, negotiation of 

identity through hybridization, and growing social awareness. Gen Z's concern for global issues is also high, 

they do not even stop at criticism and dissemination of information but are implemented until there are real 

actions, such as environmentally friendly campaigns, gender equality, plastic waste, and air pollution. Social 

media platforms have become the main space for expressing opinions, criticism, and capturing global issues. 
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The presence of technology is actually utilized by Gen Z Indonesia towards positive changes in the form of a 

commitment to maintain Indonesianness without being outdated. However, one note, even though this awareness 

is high, there is still a gap between online awareness and real action. 
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