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Abstract: This study evaluates the skill sets of male and female BSBA Marketing Management graduates, focusing on the
importance and proficiency of key competency areas. The findings show that male graduates tend to prioritize business and
management competencies along with leadership skills. In contrast, female graduates place greater emphasis on interpersonal
qualities and personal attitudes. Across all domains, males consistently rate their proficiency higher, with the largest gap observed
in their knowledge and understanding of the job. These differences suggest distinct learning styles and career orientations
between genders, highlighting the need for tailored strategies to enhance skills effectively. To address these needs, the study
recommends specific interventions: leadership training, digital marketing certifications, and cross-functional projects for male
students; and mentorship programs, confidence-building workshops, global marketing exposure, and communication training for
female students. By implementing these customized skill development strategies, marketing education can cultivate balanced
competencies and support a more inclusive and competitive workforce.
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l. Introduction

Employability is an essential concept in today's workforce, encompassing the attributes skills, and knowledge that allow
graduates to obtain and sustain meaningful employment. As the labor market evolves with advancements in technology,
globalization, and economic shifts, it is crucial for job seekers, educators, employers, and legislators to grasp the factors that
influence an individual's job acquisition potential (Rai & Likhitkar, 2023).

Graduates’ employability continues to be a key focus for higher education policymakers in numerous countries. The prevailing
atmosphere of broader labor market uncertainty has brought these concerns back into focus. Policymakers consistently highlight
the significance of “employability skillset” to ensure that graduates are adequately prepared to tackle the challenges presented by
a more flexible labor market (Tomlinson, 2012).

The skills and talents of college and university students play a crucial role in higher education institutions, as evidenced by the
inclusion of employability metrics in the QS World University Rankings and the Global Employability University Ranking (QS
Quacquarelli Symonds, 2024).

Mariano Marcos State University (MMSU) is indeed included in the QS rankings. MMSU has been awarded a 4 QS Stars rating,
which is a significant recognition of its quality and excellence in various areas (QS Quacquarelli Symonds Limited 1994-2025,
2024).

Mariano Marcos State University (MMSU) offers a total of sixty-eight (68) degree programs across various fields. It includes
undergraduate, graduate, and doctoral programs (Mariano Marcos State University, 2024). Among the offerings is the Bachelor of
Science in Business Administration (BSBA) in Marketing Management.

The Bachelor of Science in Business Administration (BSBA) Major in Marketing Management is a popular course offered in the
Philippines that equips students for careers in marketing, advertising, and sales management. With the increasing demand for
marketing professionals across all industries, students need to understand the curriculum of a course and its impact on future
career opportunities (Santiago, 2023).

However, the effectiveness of this education in enhancing employability hinges on understanding the importance and proficiency
of different skill sets from the perspective of the graduates themselves. Looking into how men and women see the importance of
and their skill levels in areas like knowledge and understanding of the job, business/management competencies, marketing
competencies, other specialized competencies, and personal qualities/attitudes gives a clearer picture of what each gender values
in their education.

Studies indicate that the connection between job requirements and the knowledge and skills of employees, along with strong
communication, plays a significant role in enhancing job satisfaction and performance outcomes. According to Bayona et al.
(2020), the fit between knowledge characteristics and their importance influences job satisfaction and performance through work
engagement. Additionally, according to the research (Nishu & Lalrinzuala, 2021), improving employees' knowledge and skills
has a positive impact on their work productivity. Furthermore, organizations should strive to understand employees' needs and
expectations, while employees should align with organizational goals (Sunarta, 2019).

Also, business or management competencies are crucial for organizational success and competitive advantage. According to
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Masoud and Al Khateeb (2020), management competencies encompass skills like communication, planning, team building, and
customer focus, which significantly impact business performance metrics such as efficiency, sales, and customer satisfaction.
Advanced techniques, including fuzzy logic and business analytics, can be employed to assess competency importance, identify
achievement levels, and create ideal job profiles (Luna et al., 2021). As the business landscape evolves, competency-based
management models are becoming a key differentiator, emphasizing the need for continuous research and adaptation in this field
(Rosso & Garcia-Salirrosas, 2023).

Likewise, marketing competencies are crucial for professionals across various fields. According to Villasmil Manzanero and
Hernandez Corona (2023), for independent professionals operating in global markets, soft skills like communication, discipline,
and leadership are essential for developing technical abilities and enhancing personal branding. Marketing specialists emphasize
the importance of digital marketing knowledge, marketing strategy, branding, and sustainability, along with relational and
analytical skills (Martins et al., 2023).

Moreover, recent studies highlight the importance of specialized competencies in marketing, particularly in the context of
globalization and digital transformation. Research indicates that soft skills like communication, discipline, and leadership are
crucial for independent professionals in international markets (Villasmil Manzanero and Hernandez Corona, 2023). Marketing
capabilities influence firms' internationalization strategies, with higher-order capabilities leading to entry into more developed
markets (Costa et al., 2020).

Furthermore, personal qualities and attitudes play a crucial role in organizational success. Key individual psychological qualities
that influence interpersonal relationships in the workplace include empathy, communication skills, tolerance, cooperation ability,
and responsibility (Rudakova et al., 2024). These qualities affect employee behavior and interaction effectiveness within
organizations (Balabanova & Deminskaya, 2017). While individual characteristics alone may not significantly impact employee
performance, the work environment has been shown to have a substantial positive effect (Kirani & Rahmadani, 2023).

Although studies confirm that skill sets help graduates to land a job. Recent studies, however, highlight persistent gender
disparities in the Philippine labor market. Women face lower labor force participation rates, with a 19-percentage point gap
compared to men (Conchada et al., 2019). The COVID-19 pandemic has exacerbated these inequalities, disproportionately
affecting women's employment and income (Lavado et al., 2021). Pay gaps persist due to occupational segregation and
undervaluation of female-dominated professions. Addressing these issues requires comprehensive efforts, including anti-
discrimination legislation, transparent hiring protocols, and mentorship programs to promote gender equality in the workplace
(Darroca et al., 2024).

To uncover which areas are considered most significant for the work performance and employability of BSBA Marketing
Management graduates through assessing their perceived proficiency and the importance of their skill sets. It also investigates
possible gender disparities in the perceived relevance of these abilities, providing a complex picture of how male and female
graduates prioritize various components of their education.

The study assessed the skill set of BSBA Marketing Management's male and female graduates.
Specifically, the study answered the following:
1. How important are the skill set of BSBA Marketing Management male and female graduates in terms of:
1.1. knowledge and understanding of the job;
1.2. business/management competencies;
1.3. marketing competencies;
1.4. other specialized competencies; and
1.5. personal qualities/attitudes?
2. How proficient are the skill set of BSBA Marketing Management male and female graduates in terms of:
2.1. knowledge and understanding of the job;
2.2. business/management competencies;
2.3. marketing competencies;
2.4. other specialized competencies; and
2.5. personal qualities/attitudes?
3. What strategies are suggested to enhance the skill set of the male and female BSBA Marketing Management's students?

The research framework consists of three key elements aimed at enhancing the skill sets of male and female BSBA Marketing
Management students. First, it assesses the perceived importance of various competencies for employability, highlighting any
sex-based differences. Second, it evaluates students' actual performance in these skills, identifying strengths and gaps. Lastly,
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develops tailored strategies to address these gaps, considering the unique challenges each sex faces.
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Figure 1. Conceptual Framework
1l. Methods

The research employed a descriptive approach, focusing on the level of importance and extent of performance of the skill sets
(business/management competencies, marketing competencies, other specialized competencies, and personal qualities/attitudes)
of BSBA Marketing Management graduates from SY 2013-2014 to SY 2017-2018 at the College of Business, Economics, and
Accountancy at Mariano Marcos State University, Sex Dis-aggregated Data (SDD) analysis.

The instrument was designed in two parts and the responses were assessed utilizing a five-point Likert scale. The questionnaire
was pretested for reliability and validity.

This study was presented in a Research In-house Review and underwent evaluation by the University Research Ethics Review
Board (URERB) of MMSU. A request was made to the Office of the Registrar at the MMSU Batac Campus for the complete list
of graduates. The researchers distributed the questionnaire using Google Forms for individuals employed outside the province and
country. Additionally, different online platforms like social media (Facebook, Messenger, Instagram) are utilized to reach out to
graduates.

The data gathered were presented in tabular forms and sex dis-aggregated. The BSBA Marketing Management graduates from SY
2013-2014 to SY 2017-2018 was analyzed using basic statistical descriptive measures such as mean and grand mean in MS Excel
across genders.

The actual respondents were 177 graduates, representing 31.83% of the 556 graduates from 2013-2014 to 2017-2018 this is
within the range of the expected response rate for graduate tracer studies, which is between 30 and 60 percent (Schomburg, 2003).

111. Result and Discussion
The level of importance of the skill set of BSBA Marketing Management male and female graduates

Table 1. The level of importance of knowledge and understanding of the job of the BSBA Marketing Management. (n = 177)

Knowledge and Understanding of the Job Male | DI Female DI
1 | Knowledge in employee’'s field of study 441 El 4.23 El
2 | Understanding of job-related information 4.44 El 4.32 El
3 | Specific technical knowledge required for the job (other than computer 441 El 4.28 El
applications
4 | Knowledge of specific computer applications required for job (other than 424 | El 4.35 El
word-processing, spreadsheets, database applications)
5 | Understanding of organizational context (industry regulations, competition, 4.32 El 4.23 El
etc.)
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6 | Understanding of international business 4.34 El 4.10 VI
7 | Understanding of the environment (latest developments in the specific field 4.44 El 4.26 El
of practice)
8 | Understanding of systems and organizations (e.g., political systems, markets, | 4.39 El 4.22 El
cultures)
9 | Knowledge of peoples and cultures from other countries 4.34 El 4.14 VI
Dimension Mean Score 437 | El 4.24 El

On the level of importance of knowledge and understanding of the job shows, male graduates rated “Understanding of job-related
information” (4.44) and “Understanding of the environment (latest developments in the specific field of practice)” (4.44) the
highest, while female graduates rated “Knowledge of specific computer applications required for the job (other than word-
processing, spreadsheets, database applications)” the highest (4.35).

The lowest scores for females were assigned to “Understanding of international business” (4.10) and “Knowledge of peoples and
cultures from other countries” (4.14), categorizing them as “Very Important” (VI). In contrary, male graduates rated these
competencies higher at 4.34 each, within the “Extremely Important” (EI) range.

Male graduates showed a consistently higher emphasis on broader knowledge areas (such as international business and
intercultural understanding), while females emphasized technical skills like specific computer applications.

These disparities suggest that male BSBA Marketing Management graduates may place more value on global and contextual
knowledge, while female graduates prioritize technical proficiencies. This might be because of different experiences or views
based on gender, which shows the need for more refined changes to the curriculum to make sure that students learn a wide range
of skills in all areas.

Table 2. The level of importance of business/management competencies of the BSBA Marketing Management.

(n=177)
Business/Management Competencies Male | DI Female | DI
10 | Perform the basic functions of management such as planning, organizing, staffing, directing | 4.56 El 4.33 El
and controlling.
11 | Apply the basic concepts that underlie each of the functional areas of business (marketing, | 4.51 El 4.38 El

finance, human resource management, production and operations management, information
technology, and strategic management) and employ these concepts in various business

situations.

12 | Select the proper decision-making tools to critically, analytically and creatively solve | 4.51 El 431 El
problems and drive results.

13 | Express oneself clearly and communicate effectively with stakeholders both in oral and | 4.51 El 4.40 El
written forms.

14 | Apply information and communication technology (ICT) skills as required by the business | 4.46 El 4.35 El
environment

15 | Work effectively with other stakeholders and manage conflict in the workplace. 4.56 El 4.40 El

16 | Plan and implement business related activities. 4.49 El 4.29 El

17 | Demonstrate corporate citizenship and social responsibility 4.56 El 431 El

18 | Exercise high personal moral and ethical standards. 4.59 El 4.46 El
Dimension Mean Score 453 El 4.36 El

On the level of importance of business/management competencies, male BSBA Marketing Management graduates
rated “Exercise high personal moral and ethical standards” the highest at 4.59, while females assigned a slightly lower score of
4.46 to the same competency. Female graduates rated “Express oneself clearly and communicate effectively with stakeholders
both in oral and written forms” and “Work effectively with other stakeholders and manage conflict in the workplace” the second
highest at 4.40.

Female graduates gave the lowest rating to “Plan and implement business related activities” at 4.29, whereas males rated the same
competency higher at 4.49. Additionally, male graduates consistently rated competencies like “Perform the basic functions of
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management such as planning, organizing, staffing, directing and controlling” (4.56) higher compared to females (4.33).

Male graduates showed a higher overall mean score (4.53) for all competencies, suggesting broader emphasis on diverse business
functions. Responses of female graduates showed slightly more variation, with lower ratings concentrated on implementation-
focused tasks.

These differences could indicate variations in perceived competence priorities or experiences in corporate settings. The data
underlines the need of concentrated learning interventions or training courses in strategic decision-making and planning roles
should advance gender equality and confidence.

Table 3. The level of importance of marketing competencies of the BSBA Marketing Management. (n = 177)

Marketing Competencies Male | DI | Female | DI

19 | Apply the concepts along marketing management and use them in various 434 | El 4.24 El
business situations both in local and international context.

20 | Demonstrate critical and analytical skills to analyze, innovate, and manage a 444 | El 4.28 El
strategic business direction

21 | Communicate well and express ideas through various modalities and diverse 441 | El 4.34 El
context

22 | Demonstrate positive values and work ethics that promote a sense of 4.46 | El 4.35 El
responsibility and accountability in their chosen profession

23 | Conduct research-based and community-based materials for instruction, 4.34 | El 419 | VI
extension, and other alternative education modes.
Dimension Mean Score 440 | EI 4.28 El

On the level of importance of marketing competencies, male graduates rated the statement “Demonstrate critical and
analytical skills to analyze, innovate, and manage a strategic business direction” the highest at 4.44, while females assigned
their highest score of 4.35 to “Demonstrate positive values and work ethics that promote a sense of responsibility and
accountability in their chosen profession”.

Female graduates rated “Conduct research-based and community-based materials for instruction, extension, and other
alternative education modes” the lowest at 4.19, rated as “Very Important” (VI). In contrast, males rated the same
competency higher at 4.34 (“Extremely Important” or EI).

Males consistently rated competencies in strategic and analytical skills higher, while females prioritized work ethics and
responsibility.

These differences could be due to different gender views on how important research and analysis tasks are compared to
social and moral duties. To address these issues and make sure that both men and women learn all the necessary
marketing skills, it is suggested that the curriculum should be balanced.

Table 4. The level of importance of other specialized competencies of the BSBA Marketing Management. (n =

177)
Other Specialized Competencies Male | DI | Female | DI

24 | Influencing and Negotiation. Ability to persuade the other to agree with his or her point of view | 4.39 | ElI 4.24 El
and to agree on matters of mutual interest.

25 | Innovativeness. Skills of exploiting new ideas for the purpose of gaining social or economic 434 | EI 4.29 El
value.

26 | Analytical skills. Ability to collect and analyze information, problem-solve, and make 439 | El 4.33 El
decisions.

27 | Business and commercial acumen. Keenness and quickness in understanding and dealing witha | 4.22 | El 4.36 El
“business situation” such as risks and opportunities in a manner that is likely to lead to a good
outcome.

28 | Adaptability and flexibility. Receptiveness to change and being able to respond with a positive 437 | El 4.40 El
attitude and willingness to learn new ways to achieve targets and objectives.

29 | Marketplace and customer understanding. Ability to understand the customers' need and want, 4.37 | EI 4.39 El
then combining the products, services, information or experiences that satisfy customers.
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30 | Analysis and database skills. Ability to collect and organize data such that it is translated into 434 | EI 4.36 El
meaningful information.

31 | Marketing communications. Ability to give the right message to the right people and making 439 | EI 441 El
them act, think or feel a certain way.

32 | Customer service. Capabilities that make you well equipped to handle one-on-one interactions 439 | El 4.45 El
with clients.

33 | Logistics expertise. Ability to analyze and design new distribution networks and optimize 424 | El 4.33 El
existing networks

34 | Entrepreneurial competency. Abilities to use resources for improving enterprise performance, 429 | El 4.24 El
growth and economic development.

35 | Organization and planning. Ability to develop strategies to accomplish goals and efficiently 439 | EI 4.38 El
manage time, workload, resources and processes to get things done.

36 | Writing ability. Skill of putting together thoughts, ideas and feelings as near to what you want 441 | El 4.38 El
to convey.

37 | Motivational skills. Actions or strategies that elicit a desired behavior or response from a 437 | El 441 El
stakeholder.

38 | Networking. Networking involves building and maintaining contacts and relationships with 432 | El 4.37 El
other people.

39 | People skills. Ability to work with or talk to other people in an effective and friendly way. 441 | EIl 4.45 El

40 | Content management. Ability to create, write and manage content so as to achieve business 432 | El 4.32 El
goals and keeping the information displayed on a website fresh, informative, and appealing and
other platforms.

41 | Public speaking. Skill of effectively addressing an audience 439 | El 4.32 El

42 | Research. Ability to search for, find, collect, analyses, interpret and evaluate information thatis | 4.29 | EI 4.23 El
relevant to the subject being studied
Dimension Mean Score 435 | EI 4.35 El

On the level of importance of other specialized competencies, Females assigned the highest importance to “Customer
service. Capabilities that make you well equipped to handle one-on-one interactions with clients” and “People skills. Ability to
work with or talk to other people in an effective and friendly way,” both at 4.45, slightly exceeding the male ratings of 4.39 and
4.41, respectively. Males, on the other hand, rated competencies such as “Analytical skills. Ability to collect and analyze
information, problem-solve, and make decisions,” “Influencing and Negotiation. Ability to persuade the other to agree with his or
her point of view and to agree on matters of mutual interest,” “Marketing communications. Ability to give the right message to
the right people and making them act, think or feel a certain way” and “Public speaking. Skill of effectively addressing an
audience” the highest at 4.39 each, which were rated slightly lower by females.

Females rated “Research. Ability to search for, find, collect, analyses, interpret and evaluate information that is relevant to the
subject being studied” the lowest at 4.23, while males rated it higher at 4.29. Additionally, males assigned the lowest importance
to “Logistics expertise. Ability to analyze and design new distribution networks and optimize existing networks” at 4.24,
compared to females' score of 4.33.

Females show higher emphasis on interpersonal and service-related skills, while males favor competencies associated with
problem-solving, technical analysis, and communication.

These trends suggest gender-based differences in perceived importance of technical versus interpersonal competencies,
potentially reflecting varied professional or academic focuses. This shows how important it is for both men and women to build a
well-rounded set of skills that includes both intellectual and social skills.

Table 5. The level of importance of personal qualities/attitudes of the BSBA Marketing Management. (n = 177)

Personal Qualities/Attitudes Male | DI | Female | DI

43 | Flexibility and adaptability. Responds well to change. 4.54 El 451 El

44 | Empathy, Prudence and Temperance. Understands the situations, feelings, or motives of 4.63 El 4.48 El
others.

45 | Reliability. Can be depended on to complete work assignments. 451 El 4.45 El
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46 | Integrity. Understands and applies ethical principles to decisions 4.61 El 4.48 El

47 | Self-discipline. Exhibits control of personal behavior. 4.61 El 4,54 El

48 | Optimism towards work. Positive attitude toward work, Willingness to learn and ability to 4.63 El 4.56 El
understand and takes directions for work assignments.

49 | Pro-activeness. Tending to initiate change rather than reacting to events 4.59 El 4.47 El

50 | Productivity. Measure of efficiency of a person completing a task 4.59 El 454 El

51 | Initiative. Ability to assess and initiate things independently. 4.59 El 4,55 El

52 | Accountability. Willingness to accept responsibility for consequences of actions 4.61 El 4,52 El

53 | Leadership. The act of becoming effective change agent by making a positive difference in | 4.61 El 4.49 El
the society.

54 | Professionalism. Conduct, behavior and attitude of someone in a work or business 4.63 El 4.53 El
environment

55 | Civic Responsibility. The sense of personal responsibility, individuals should feel to 4.61 El 4.46 El
uphold their obligations as part of the community.

56 | Environmental and Global Awareness. Moral obligation to protect the environment and 4.56 El 4.40 El
promote sustainable development.

57 | Professional Skepticism. Being alert to conditions that may indicate probable misstatement | 4.56 El 4.50 El
due to fraud. An attitude that includes a questioning mind.

58 | Risk Orientation Mindset. To embrace uncertainties in each decision and sees hazards and 4.61 El 4.49 El
opportunities.

59 | Resilience. Strength to overcome obstacles. 4.59 El 4,52 El
Dimension Mean Score 4.59 El 4.50 El

On the level of importance of personal qualities/attitudes, the male graduates rated “Empathy, Prudence and
Temperance. Understands the situations, feelings, or motives of others”, “Optimism towards work. Positive attitude toward work,
Willingness to learn and ability to understand and takes directions for work assignments” and ‘“Professionalism. Conduct,
behavior and attitude of someone in a work or business environment” the highest at 4.63, whereas female graduates scored
“Optimism towards work. Positive attitude toward work, Willingness to learn and ability to understand and takes directions for
work assignments” the highest at 4.56, slightly lower than males.

Females rated “Environmental and Global Awareness. Moral obligation to protect the environment and promote sustainable
development” the lowest at 4.40, while males rated it higher at 4.56. Males also rated “Leadership. The act of becoming effective
change agent by making a positive difference in the society” at 4.61 (“Extremely Important”), compared to females' lower rating
of 4.49.

Males generally emphasized leadership and global awareness more strongly, while females placed a slightly higher focus on
interpersonal and ethical attributes like “Professionalism” and “Self-discipline.”

These differences might be due to different gendered views or experiences in school and the workplace. This means that specific
programs could help female students improve their leadership skills and world awareness while also helping male students
improve their social skills. This can help both men and women grow as people in a healthy way.

Table 6. Summary of skillsets on the level of importance of the BSBA Marketing Management. (n = 177)

Level of Importance Male DI Female DI
Knowledge and Understanding of the Job 4.37 El 4.24 El
Business/Management Competencies 4.53 El 4.36 El
Marketing Competencies 4.40 El 4.28 El
Other Specialized Competencies 4.35 El 4.35 El
Personal Qualities/Attitudes 4.59 El 4.50 El
Grand Mean Score 4.45 El 4.34 El

The sex-disaggregated analysis of the summarized skill sets highlights key differences and trends between male and female
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subgroups. Males assigned the highest importance to “Personal Qualities/Attitudes” with a mean score of 4.59, while females
rated the same skill set slightly lower at 4.50. Similarly, males placed greater emphasis on “Business/Management Competencies”
(4.53), compared to the female subgroup’s score of 4.36.

Females assigned the lowest importance to “Knowledge and Understanding of the Job” (4.24), while males rated it higher at 4.37.
In contrast, both genders showed equal importance for “Other Specialized Competencies” at 4.35.

Males consistently rated competencies higher across all domains, emphasizing leadership and business management, while
females demonstrated lower variability and slightly lower scores across technical and knowledge-focused domains.

These differences suggest that men may have different views because they tend to focus on wider and more management-related
areas, while women tend to focus more on interpersonal and specific skills. Customized approaches might help close these gaps,
promoting equal growth and skill development for men and women in marketing management education.

The extent of performance of the skill set of BSBA Marketing Management male and female graduates

Table 7. The extent of performance of knowledge and understanding of the job of the BSBA Marketing Management. (n = 177)

Knowledge and Understanding of the Job Male | DI Female DI

1 | Knowledge in employee's field of study 441 | VGE 4.14 GE

2 | Understanding of job-related information 434 | VGE 4.16 GE

3 | Specific technical knowledge required for the job (other than computer 4.29 | VGE 4.17 GE
applications

4 | Knowledge of specific computer applications required for job (other than word- 429 | VGE 4.18 GE

processing, spreadsheets, database applications)

5 | Understanding of organizational context (industry regulations, competition, etc.) 4.29 | VGE 4.06 GE

6 | Understanding of international business 415 | GE 3.97 GE

7 | Understanding of the environment (latest developments in the specific field of 4.37 | VGE 4.10 GE
practice)

8 | Understanding of systems and organizations (e.g., political systems, markets, 4.27 | VGE 4.06 GE
cultures)

9 | Knowledge of peoples and cultures from other countries 4.22 | VGE 4.01 GE
Dimension Mean Score 4.29 | VGE 4.09 GE

On the extent of performance of knowledge and understanding of the job. Male graduates consistently rated “Knowledge in
employee's field of study” (4.41) and “Understanding of the environment™ (4.37) the highest, categorized as “Very Great Extent”
(VGE). While their female counterparts assigning lower ratings, gave their highest score of 4.18 (“Great Extent” or GE) to
“Knowledge of specific computer applications required for the job.”

Females rated “Understanding of international business” (3.97) and “Knowledge of peoples and cultures from other countries”
(4.01) the lowest, both falling into the “Great Extent” range. Males rated these competencies higher at 4.15 and 4.22, respectively
(VGE).

Males consistently rated all competencies higher than females, reflecting a broader emphasis on global and contextual knowledge,
while females demonstrated relatively focused importance on technical proficiencies.

These differences show that men and women may have different ideas about what their strengths or goals are. This shows how
important it is to create programs that boost women's confidence in their global skills while also making sure that all students in
marketing management programs get the same amount of technical skill development.

Table 8. The extent of performance of business/management competencies of the BSBA Marketing Management.
(n=177)

Business/Management Competencies Male DI Female Dl

10 | Perform the basic functions of management such as planning, organizing, staffing, directing 456 | VGE 4.27 VGE
and controlling

11 | Apply the basic concepts that underlie each of the functional areas of business (marketing, 446 | VGE 4.26 VGE
finance, human resource management, production and operations management, information
technology, and strategic management) and employ these concepts in various business
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situations.

12 | Select the proper decision-making tools to critically, analytically and creatively solve 449 | VGE 4.29 VGE
problems and drive results.

13 | Express oneself clearly and communicate effectively with stakeholders both in oral and 454 | VGE 4.38 VGE
written forms.

14 | Apply information and communication technology (ICT) skills as required by the business 456 | VGE 4.27 VGE
environment

15 | Work effectively with other stakeholders and manage conflict in the workplace. 451 | VGE 4.29 VGE
16 | Plan and implement business related activities. 449 | VGE 4.24 VGE
17 | Demonstrate corporate citizenship and social responsibility 454 | VGE 4.28 VGE
18 | Exercise high personal moral and ethical standards. 451 | VGE 4.38 VGE

Dimension Mean Score 452 | VGE 4.29 VGE

The sex-disaggregated analysis of the extent of performance in business/management competencies reveals notable disparities.

Males assigned the highest importance to “Perform the basic functions of management” and “Apply information and
communication technology (ICT) skills” (both at 4.56, categorized as “Very Great Extent” or VGE). Females, on the other hand,
rated “Express oneself clearly and communicate effectively with stakeholders” the highest at 4.38, slightly lower than the male
subgroup's 4.54 for the same competency.

Females gave the lowest score to ‘“Plan and implement business-related activities” (4.24), whereas males rated the same
competency higher at 4.49. Patterns: Across all competencies, males consistently provided higher ratings, particularly in decision-
making, management functions, and ICT-related skills, indicating broader emphasis on technical and managerial performance.
Females showed a relatively consistent emphasis on communication and ethical responsibilities.

These disparities highlight potential gender-based differences in prioritization of management and technology-related
competencies versus communication and interpersonal skills. Addressing these differences through tailored training programs
could ensure balanced competency development and strengthen overall performance for both genders.

Table 9. The extent of performance of marketing competencies of the BSBA Marketing Management. (n = 177)

Marketing Competencies Male DI Female | DI

19 | Apply the concepts along marketing management and use them in various business situations 439 | VGE 4.17 GE
both in local and international context.

20 | Demonstrate critical and analytical skills to analyze, innovate, and manage a strategic business 4.46 | VGE 4.22 VGE

direction
21 | Communicate well and express ideas through various modalities and diverse context 441 | VGE 4.30 VGE
22 | Demonstrate positive values and work ethics that promote a sense of responsibility and 4.37 | VGE 4.32 VGE
accountability in their chosen profession
23 | Conduct research-based and community-based materials for instruction, extension, and other 434 | VGE 4.17 GE
alternative education modes.
Dimension Mean Score 440 | VGE 424 | VGE

The sex-disaggregated analysis of marketing competencies reveals distinct disparities between male and female
subgroups.

Males rated “Demonstrate critical and analytical skills to analyze, innovate, and manage a strategic business direction” the
highest at 4.46 (“Very Great Extent” or VGE), while females assigned their highest score of 4.32 (VGE) to “Demonstrate
positive values and work ethics that promote a sense of responsibility and accountability.”

Females gave the lowest rating of 4.17 (GE) to “Apply the concepts along marketing management and use them in various
business situations” and “Conduct research-based and community-based materials,” both rated higher by males at 4.39
and 4.34, respectively (both VGE).

Males consistently rated all competencies higher, particularly in analytical and strategic domains, whereas females placed
relatively lower emphasis on research-based and business application-oriented competencies.
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These trends may indicate varying levels of confidence or prioritization between genders, emphasizing the need for
tailored educational strategies to enhance female performance in analytical and application-focused competencies while

fostering continued well-rounded competency development across both genders.

Table 10. The extent of performance of other specialized competencies of the BSBA Marketing Management. (n =

177)

Other Specialized Competencies Male DI Female | DI

24 | Influencing and Negotiation. Ability to persuade the other to agree with his or her point of 441 VGE 4.20 GE
view and to agree on matters of mutual interest.

25 | Innovativeness. Skills of exploiting new ideas for the purpose of gaining social or 4.39 VGE 422 | VGE
economic value.

26 | Analytical skills. Ability to collect and analyze information, problem-solve, and make 4.46 VGE 429 | VGE
decisions.

27 | Business and commercial acumen. Keenness and quickness in understanding and dealing 4.37 VGE 424 | VGE
with a “business situation” such as risks and opportunities in a manner that is likely to lead
to a good outcome.

28 | Adaptability and flexibility. Receptiveness to change and being able to respond with a 4.46 VGE 433 | VGE
positive attitude and willingness to learn new ways to achieve targets and objectives.

29 | Marketplace and customer understanding. Ability to understand the customers' need and 4.46 VGE 431 | VGE
want, then combining the products, services, information or experiences that satisfy
customers.

30 | Analysis and database skills. Ability to collect and organize data such that it is translated 4.34 VGE 429 | VGE
into meaningful information.

31 | Marketing communications. Ability to give the right message to the right people and 4.44 VGE 429 | VGE
making them act, think or feel a certain way.

32 | Customer service. Capabilities that make you well equipped to handle one-on-one 4.44 VGE 436 | VGE
interactions with clients.

33 | Logistics expertise. Ability to analyze and design new distribution networks and optimize 4.34 VGE 426 | VGE
existing networks

34 | Entrepreneurial competency. Abilities to use resources for improving enterprise 4.32 VGE 422 | VGE
performance, growth and economic development.

35 | Organization and planning. Ability to develop strategies to accomplish goals and 4.46 VGE 429 | VGE
efficiently manage time, workload, resources and processes to get things done.

36 | Writing ability. Skill of putting together thoughts, ideas and feelings as near to what you 4.44 VGE 429 | VGE
want to convey.

37 | Motivational skills. Actions or strategies that elicit a desired behavior or response from a 4.44 VGE 429 | VGE
stakeholder.

38 | Networking. Networking involves building and maintaining contacts and relationships with 4.37 VGE 425 | VGE
other people.

39 | People skills. Ability to work with or talk to other people in an effective and friendly way. 4.46 VGE 434 | VGE

40 | Content management. Ability to create, write and manage content so as to achieve business 441 VGE 4.27 | VGE
goals and keeping the information displayed on a website fresh, informative, and appealing
and other platforms.

41 | Public speaking. Skill of effectively addressing an audience 441 VGE 426 | VGE

42 | Research. Ability to search for, find, collect, analyses, interpret and evaluate information 4.32 VGE 4.21 GE
that is relevant to the subject being studied
Dimension Mean Score 441 VGE 428 | VGE

The sex-disaggregated analysis of other specialized competencies reveals significant disparities and trends between male and
female subgroups.
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Males consistently rated “Analytical skills,” “Adaptability and flexibility,” “Marketplace and customer understanding,”
“Organization and planning,” and “People skills” the highest at 4.46 (categorized as “Very Great Extent” or VGE). Females, on
the other hand, assigned their highest score of 4.36 (VGE) to “Customer service.”

Females rated “Research” the lowest at 4.21 (“Great Extent” or GE), while males rated it higher at 4.32 (VGE). Similarly, males
gave the lowest rating of 4.34 (VGE) to “Analysis and database skills” and “Logistics expertise,” whereas females rated
“Logistics expertise” slightly lower at 4.26.

Males showed a broader emphasis across competencies associated with analytical and managerial domains, while females
emphasized interpersonal and service-oriented skills, with more varied ratings across technical competencies.

These disparities suggest gendered preferences or confidence levels in specialized competencies, highlighting the need to
strengthen technical and analytical skills for females while fostering interpersonal and service-oriented capabilities for males.
Balancing these competencies could ensure a well-rounded skillset for all BSBA Marketing Management students.

Table 11. The extent of performance of personal qualities/attitudes of the BSBA Marketing Management. (n = 177)

Personal Qualities/Attitudes Male DI Female DI

43 | Flexibility and adaptability. Responds well to change. 4.44 VGE 4.43 VGE

44 | Empathy, Prudence and Temperance. Understands the situations, feelings, or motives of 4.41 VGE 4.42 VGE
others.

45 | Reliability. Can be depended on to complete work assignments. 4.44 VGE 4.48 VGE

46 | Integrity. Understands and applies ethical principles to decisions 4.46 VGE 4.46 VGE

47 | Self-discipline. Exhibits control of personal behavior. 4.46 VGE 4.50 VGE

48 | Optimism towards work. Positive attitude toward work, Willingness to learn and ability to 4.44 VGE 4.49 VGE
understand and takes directions for work assignments.

49 | Pro-activeness. Tending to initiate change rather than reacting to events 4.46 VGE 4.39 VGE

50 | Productivity. Measure of efficiency of a person completing a task 4.46 VGE 4.42 VGE

51 | Initiative. Ability to assess and initiate things independently. 4.49 VGE 4.47 VGE

52 | Accountability. Willingness to accept responsibility for consequences of actions 4.41 VGE 4.44 VGE

53 | Leadership. The act of becoming effective change agent by making a positive difference in 4.44 VGE 4.39 VGE
the society.

54 | Professionalism. Conduct, behavior and attitude of someone in a work or business 4.46 VGE 4.45 VGE
environment

55 | Civic Responsibility. The sense of personal responsibility, individuals should feel to 4.49 VGE 4.39 VGE
uphold their obligations as part of the community.

56 | Environmental and Global Awareness. Moral obligation to protect the environment and 4.46 VGE 4.43 VGE
promote sustainable development.

57 | Professional Skepticism. Being alert to conditions that may indicate probable misstatement 4.41 VGE 4.37 VGE
due to fraud. An attitude that includes a questioning mind.

58 | Risk Orientation Mindset. To embrace uncertainties in each decision and sees hazards and 4.46 VGE 4.38 VGE
opportunities.

59 | Resilience. Strength to overcome obstacles. 454 VGE 4.42 VGE
Dimension Mean Score 4.46 VGE 4.43 VGE

The sex-disaggregated analysis of personal qualities/attitudes reveals minor but insightful disparities between male and female

subgroups.

Males rated “Resilience” the highest at 4.54 (“Very Great Extent” or VGE), while females assigned their highest score of 4.50

(VGE) to “Self-discipline.”

Females rated “Professional Skepticism” the lowest at 4.37, compared to males' rating of 4.41 for the same competency, both still
within the VGE range. Males assigned their lowest score of 4.41 (VGE) to “Empathy, Prudence, and Temperance,” whereas

females rated it marginally higher at 4.42.
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Both genders consistently rated most competencies within the “Very Great Extent” category, with females emphasizing ethical
and self-management attributes like “Self-discipline” and “Optimism towards work,” while males focused slightly more on
resilience and leadership attributes.

These subtle differences may highlight gender-based preferences or confidence in specific personal qualities, suggesting
opportunities for targeted reinforcement of underemphasized traits like skepticism for females and empathy for males to cultivate
balanced personal and professional attitudes in marketing management education.

Table 12. Summary of skillsets on the extent of performance of the BSBA Marketing Management. (n = 177)

Extent of Performance Male DI Female DI
Knowledge and Understanding of the Job 4.29 VGE 4.09 GE
Business/Management Competencies 4,52 VGE 4.29 VGE
Marketing Competencies 4.40 VGE 4.24 VGE
Other Specialized Competencies 4.41 VGE 4.28 VGE
Personal Qualities/Attitudes 4.46 VGE 4.43 VGE
Grand Mean Score 441 VGE 4.27 VGE

The sex-disaggregated analysis of the summary of skillsets on the extent of performance highlights notable disparities and trends.

Males consistently rated “Business/Management Competencies” the highest at 4.52 (“Very Great Extent” or VGE), while females
rated “Personal Qualities/Attitudes” the highest at 4.43 (VGE).

Females assigned the lowest score of 4.09 (“Great Extent” or GE) to “Knowledge and Understanding of the Job,” compared to
males' higher score of 4.29 (VGE) for the same skillset.

Males consistently rated all skillsets higher than females, with the most pronounced gap observed in “Knowledge and
Understanding of the Job.” Both genders exhibited relatively aligned scores in “Marketing Competencies” and “Other Specialized
Competencies,” suggesting agreement on their importance.

These disparities may reflect differing priorities, with males emphasizing managerial and technical domains, while females
prioritize interpersonal and ethical dimensions. Addressing these differences through tailored curriculum interventions can ensure
both genders achieve balanced development across technical, managerial, and personal competencies.

Strategies to Enhance the Skill Set of BSBA Marketing Management's Male and Female Students

A tailored strategies that address each group's unique challenges and opportunities to enhance the skill sets of male and female
BSBA Marketing Management students, the program can implement the following:

For male students. Focus on leadership development, with structured programs inclined toward improving decision-making,
negotiation, and strategic leadership skills. These could provide males with exclusive leadership challenge activities and
executive-level simulations for students' skill set development.

Engaging the male students in certification courses specialized in digital marketing and data analytics. These could strengthen
their technical skills and provide real-world exposure to cutting-edge tools and strategies.

Encouraged male students to engage in cross-functional team projects. These could help them develop a broader business sense
and adaptability and further enhance their problem-solving skills,

For female students. Empower the female students through collaborating with successful female leaders in the marketing industry
through mentorship programs. This could provide female students with personalized guidance, overcoming gender-specific career
challenges and preparing them for leadership roles.

Load-up leadership workshops focusing on confidence-building, assertiveness, and strategic decision-making. This could help
female students gain the necessary skills to lead in group projects and internships.

Offering opportunities for global marketing exposure, such as study abroad programs or international internships. This could help
female students gain a broader understanding of global marketing practices and expand their professional networks worldwide.

Soft skills workshops focus on communication, negotiation, and public speaking. This could empower female students to be more
assertive and confident, helping them present ideas and lead in professional settings.

IV. Conclusions

The findings reveal clear differences in competency priorities between male and female BSBA Marketing Management
graduates, reflecting gender-specific learning approaches and skill strengths. Male graduates tend to emphasize business,
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leadership, and technical skills, whereas female graduates prioritize interpersonal qualities, ethical considerations, and strategic
decision-making. These distinctions underscore the need for targeted educational interventions to address competency gaps and
encourage balanced skill development.

To improve career readiness and competitiveness in the industry, marketing education should incorporate customized strategies.
Male students would benefit from leadership training, digital marketing certifications, and cross-functional project involvement to
strengthen their managerial and analytical abilities. Meanwhile, female students would gain from mentorship programs,
confidence-building workshops, global marketing exposure, and soft skills development to prepare them for leadership roles and
strategic decision-making.

By adopting a gender-responsive educational framework, institutions can bridge competency disparities and cultivate an
inclusive, adaptable workforce. This approach enhances the technical, managerial, and interpersonal expertise of graduates,
equipping them with the skills necessary for success in the dynamic marketing landscape.

V. Acknowledgment

Sincere and heartfelt appreciation to Mariano Marcos State University for their assistance in the conduct of this study. BSBA
Marketing Management graduates from 2014-2018, for their participation and replies to this study, for giving the data; without
them, this paper would not have been possible.

References

1. Balabanova , E., & Deminskaya, V. (2017). Manager as a transformational leader: The role of personal qualities and
management practices. Poccuiickuii xypuan menemkmenta, 15(3). https://cyberleninka.ru/article/n/rukovoditel-kak-
transformatsionnyy-lider-rol-lichnostnyh-kachestv-i-upravlencheskih-praktik

2. Bayona, J., Caballer, A., & Peird, J. (2020). The relationship between knowledge characteristics’ fit and job satisfaction
and job performance: The mediating role of work engagement. Elicit.com. https://elicit.com/notebook/861d088b-750f-
482a-h072-e5cd5fae7079#1837ae915fe81a1a3970e60950c8elec

3. ChartExpo. (2025). 5 point likert scale analysis, interpretation & examples. Https://Chartexpo.com/.
https://chartexpo.com/blog/5-point-likert-scale-analysis-and-interpretation#

4. Conchada, M. I. P., Sy, D. H. A, Paloyo, A. R., & Tiongco, M. M. (2019). Recent trends in the gender gap in the labor
market in the Philippines. Philippine Review of Economics (Online ISSN 2984-8156), 56(1&2), 173-186.
https://pre.econ.upd.edu.ph/index.php/pre/article/view/984

5. Costa, T. C., Ferreira, M. P., Carneiro da Cunha, J. A., & Pinto, C. F. (2020). How marketing capabilities determine the
choice of modes of entry abroad and the selection of destination countries. Internext, 15(1), 53.
https://doi.org/10.18568/internext.v15i1.531

6. Darroca, J. F., Formarejo, T. B., Leizl, S., & Corbo, M. (2024). 7th International Conference on Gender Research.
Google Books.
https://books.google.com.ph/books?hl=en&Ir=&id=dxAXEQAAQBAJ&oi=fnd&pg=PA97&dqg=Filipino+Hospitality+In
dustry+Gender+Disparities:+Hiring+Practices

7. De Leon, C. L., Mina, J. C., Vitug, E. G., Vega, N. C., Galano, J. A., Flores, R. B., Caymo, E., & Magtalas , K. B.
(2021). Trailing the Gap between the Competencies of Bachelor of Science in Business Administration Graduates with
Industry Demands: As Viewed by the Employers . Hittps://Api.semanticscholar.org/CorpusiD:251404977.
https://www.semanticscholar.org/paper/Trailing-the-Gap-between-the-Competencies-of-of-in-Leon-
Mina/692ed8941f56e7c3e9e28fabh0844c3f58d8d9c52. 2021, Volume 8, 8193 ISSN Online: 2333-9721 ISSN Print:
2333-9705 .

8. Domingo, A. V., Torres, M. V., Villacorte, R. M., Edrian, M., & Anne, L. (2024). Employers’ feedback on the
competency and performance of Bachelor of Science in Business Administration major in Marketing Management
graduates: A case study of Nueva Ecija University of Science and Technology. World Journal of Advanced Research
and Reviews, 23(3), 530-539. https://doi.org/10.30574/wjarr.2024.23.3.2693

9. Kirani, S., & Rahmadani, I. (2023). The Influence of Individual Characteristics and Work Environment on Employee
Performance at the Simalungun Samsat Office. Jurnal Illmiah Akuntansi Kesatuan, 11(3), 481-492.
https://doi.org/10.37641/jiakes.v11i3.2299

10. Lavado, R. F., Nowacka, K., Raitzer, D., Meulen Rodgers, Y., & Zveglich, J. E. (2021). COVID-19 Disparities by
Gender and Income: Evidence from the Philippines. International Labour Review, 161(1).
https://doi.org/10.1111/ilr.12226

11. Luna, R., Rodriguez, G., Ramos, L., Andrade, R., Figueredo, S., & de-Ledn-Goémez, V. (2021). Smart competence
management using business analytics with fuzzy predicates. Axioms, 10(4), 280.
https://doi.org/10.3390/axioms10040280

12. Mariano Marcos State University. (2022). As PH’s top state university, MMSU is ranked 401st-600th in world’s THE
Impact. Mmsu.edu.ph.  https://www.mmsu.edu.ph/news/as-phs-top-state-university-mmsu-is-ranked-401st-600th-in-
worlds-the-impact

13. Mariano Marcos State University. (2024). Mariano Marcos State University degree programs. Top Universities; Mariano

www.ijltemas.in Page 286



\HIC
R

INTERNATIONAL JOURNAL OF LATEST TECHNOLOGY IN ENGINEERING,

ISSN 2278-2540 | DOI: 10.51583/IJLTEMAS | Volume X1V, Issue VI, June 2025

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

217.

28.

29.

Marcos State University. https://www.topuniversities.com/universities/mariano-marcos-state-university

. Martins, L. S. S., Do Nascimento, G. M., Tavares, M. P. A., Barbosa, A. S., Santos, |. da S. S., De Souza, J. nascimento

S., & Benac, M. A. (2023). Cha recomendado por profissionais de marketing: Uma andlise dos conhecimentos,
habilidades e atitudes de interessados pela area. REVISTA FOCO, 16(1), e841.
https://doi.org/10.54751/revistafoco.v16n1-113

Masoud, E. Y., & Al khateeb, L. (2020). The influence of managerial competencies on the business performance in the
small business funded by Jordan River Foundation. Www.iiste.org; European Journal of Business and Management.
www.iiste.org. Vol.12, No.20, 2020, ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) .

Nishu, S., & Lalrinzuala, A. (2021). Employees’ knowledge and skills on work productivity at the manpower
department. Elicit.com. https://elicit.com/notebook/861d088b-750f-482a-b072-
e5cd5fae7079#1837ae91602016ae4ffoc7fdbefe7117

Noria Corporation. (2008, February 5). Job knowledge leads to better work decisions. Reliableplant.com; Noria
Corporation. https://www.reliableplant.com/Read/10386/job-knowledge

Pinheiro, R., Wangenge-Ouma, G., Balbachevsky, E., & Cai, Y. (2015). The role of higher education in society and the
changing institutionalized features in higher education. The Palgrave International Handbook of Higher Education
Policy and Governance, 225-242. https://doi.org/10.1007/978-1-137-45617-5 13

QS Quacquarelli  Symonds. (2024). QS world university rankings. QS Quacquarelli  Symonds.
https://support.gs.com/hc/en-gb/articles/4405955370898-QS-World-University-Rankings

QS Quacquarelli Symonds Limited 1994 - 2025. (2024). Institutional profile Mariano Marcos State University.
Mmsu.edu.ph. https://www.mmsu.edu.ph/about/institutional-profile

Rai, A. K., & Likhitkar , B. (2023). A study on enhancing employability skills: key factor and strategies for a dynamic
job . https://ijcrt.org/papers/IJCRT2308227.pdf

Risdwiyanto, A., Dwiyanto, B. S., Jemadi, Wijono, D., & Hertini, E. S. (2025). The impact of marketing education
integration with industry in improving student career readiness. Elicit.com. https://elicit.com/notebook/b3122db6-7f34-
4fac-b71le-ecdfbacae71c#183234ff76033c00b3c14d15b55a037¢e

Rosso, F., & Garcia-Salirrosas, E. (2023). Strategic trends in management by competencies: A bibliometric review.
Google.com.
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Strategic+Trends+in+Management+by+Competencies%3
A+A+Bibliometric+Review&btnG=

Rudakova, S. H., Danylevych, L. S., N., & Burlachenko, O. O. (2024). Evaluating the influence of individual and
psychological  qualities of employees on the nature of interpersonal relations.  Elicit.com.
https://elicit.com/notebook/861d088b-750f-482a-b072-e5cd5fae7079#1837dc910ddf134554464c442a0725a9

Santiago, B. (2023). Exploring BSBA major in marketing management in the philippines: A comprehensive guide to the
curriculum and career opportunities. Https:/Filipinobusinesshub.com/. https:/filipinobusinesshub.com/bsba-major-in-
marketing-management-in-the-philippines/

Subramaniam, 1., & Jaganathan, P. (2021). A comparison of competencies in the self-management and task management
domain for marketing course undergraduates. Elicit.com. https://elicit.com/notebook/b3122db6-7f34-4fac-b71e-
ecdfbacae71c#183234ff75cff930ecd1f37981369a68

Sunarta, S. (2019). The importance of job satisfaction. Elicit.com. https:/elicit.com/notebook/861d088b-750f-482a-
b072-e5cd5fae7079#1837ae915fd02b3c13cebbb51d8fd9b2

Tomlinson, M. (2012). Graduate Employability: a Review of Conceptual and Empirical Themes. Higher Education
Policy, 25(4), 407-431.

Villasmil Manzanero, P. C., & Hernandez Corona, J. C. (2023). Competencias profesionales para la potenciacién del
marketing personal global en profesionales independientes. Accounting and Management Research, 2, 17.
https://doi.org/10.22209/amr.v2a05.2023

www.ijltemas.in Page 287


http://www.tcpdf.org

