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Abstract: This paper analyses the growing issue of online defamation targeting reputable public figures, an unintended consequence
of expanded digital communication. The study situates a real-life case study, which incorporates a social media experiment
involving an Instagram chat, within Jean Baudrillard's theoretical framework of hyperreality in media. Specifically, it investigates
how techniques like impersonation, misrepresentation, and the fabrication of interactions are used to engineer misleading narratives
within social media environments. The research illustrates that these falsified identities dismantle trust and reputation by creating a
simulation that is indistinguishable from reality. The findings underscore the measurable psychological, social, and professional
impacts of these defamatory practices, leading to a call for improved ethical standards, public awareness, and more robust regulatory
mechanisms governing digital communication.
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I. Introduction

Reputation is one of the most valuable assets for individuals in professional and social contexts, particularly for those occupying
positions of authority, respect, and influence. It is not only a reflection of personal character but also a critical determinant of trust,
credibility, and social capital. Traditionally, reputations were shaped through face-to-face interactions, community discourses, and
professional achievements. However, with the rise of digital communication, reputation has acquired a new, fragile dimension that
can be constructed, contested, or dismantled within seconds.

In the digital age, social media has emerged as a double-edged sword. On one hand, it provides platforms for self-expression,
networking, and identity building; on the other hand, it has become a potent weapon for defamation and reputational sabotage.
Unlike conventional media, social media thrives on immediacy, interactivity, and virality. Content posted—even if false or
misleading—can circulate rapidly, gaining legitimacy through repetition and visibility rather than through factual accuracy. This
makes individuals, particularly those with professional standing, highly vulnerable to reputational risks.

A particularly troubling phenomenon within this sphere is the rise of impersonation accounts and identity manipulation. Fake or
hijacked accounts can simulate real conversations, fabricate evidence, and create misleading impressions about individuals. These
simulations can be more damaging than traditional forms of defamation because they mimic authenticity. Unlike rumors, which can
often be traced to hearsay, impersonated interactions are anchored in digital artifacts—screenshots, chat logs, or social media
feeds—that appear convincingly real. Such incidents highlight the complexity of managing reputation in a networked society, where
digital traces are often considered more credible than lived reality.

This paper situates such an incident—a deceptive social media interaction involving impersonation—within the framework of Jean
Baudrillard’s postmodern theory of hyperreality. Hyperreality refers to a cultural condition where simulations do not merely
represent reality but come to replace it, blurring the boundaries between the real and the fictitious. When a false conversation
conducted by an impersonator is taken as truth, it exemplifies this collapse between reality and simulation. The victim is left to
defend against a fabrication that may never have existed in real life but holds the power to damage professional credibility, personal
relationships, and social trust.

By analysing this case, the study aims to demonstrate how online defaming practices intersect with the logic of hyperreality in
media. It further highlights the ethical, social, and psychological implications of such practices, while underlining the need for
heightened awareness, media literacy, and stronger protective measures in digital communication.

This study introduces the term ‘Kenny Effect’ to describe a condition where digital defamers remain dormant until their fabricated
narratives are revealed to tarnish reputations. Conceptually, the Kenny Effect aligns with Bourdieu’s notion of symbolic violence,
in which intangible power undermines social standing; with the psychological threat inherent in online identity manipulation; and
with post-truth anxieties where falsehoods circulate with greater credibility than facts. By anchoring the Kenny Effect in these
theoretical traditions, the study advances a sharper framework for analysing hyperreal defamation.

II. Literature Review
Online Defaming and Reputation Management

Online defamation has become a critical concern for individuals, institutions, and public figures in the digital era. Reputation, once
primarily built through direct interpersonal interactions, professional conduct, and traditional media coverage, is now constantly

www.ijltemas.in Page 528



INTERNATIONAL JOURNAL OF LATEST TECHNOLOGY IN ENGINEERING,

ISSN 2278-2540 | DOI: 10.51583/IJLTEMAS | Volume XIV, Issue IX, September 2025

monitored, critiqued, and sometimes manipulated via social media, messaging apps, blogs, and other digital platforms. Scholars
have shown that the nature of online defamation is often more insidious because false or misleading content—once published—can
be rapidly shared, archived, and taken as fact by various audiences, making mitigation difficult (Johnson, 2020; Lee & Kim, 2022).

One key factor that exacerbates reputational risk in digital environments is anonymity or pseudonymity, which allows defamers
to spread harmful content with reduced accountability. Mansi Gupta (2025) in “Anonymity vs Accountability: The Emerging Law
of Online Defamation” emphasizes how perpetrators exploit anonymity to avoid legal repercussions while disseminating
defamation. Similarly, research on cyber defamation in India shows that defamation cases involving social media see a strong
correlation with anonymous profiles and invisibility of the speaker, which increases both the likelihood of false allegations and the
impact due to lack of swift remedy.

Another factor is virality: defamatory content tends to spread quickly, sometimes faster than corrective or clarifying content. False
or misleading posts—especially those that are sensational, emotionally charged, or aligned with pre-existing biases—are more
likely to be shared widely. Drolsbach & Prollochs (2023) investigate how believability and perceived harmfulness of misleading
posts influence their virality; they find that content perceived as believable—regardless of its truth—is more likely to go viral.
Further, in Pune, India, cyber police reports documented a ~100% increase in defamation and fraud cases on social media between
2020 and 2021, many of which involved fake profiles or identity misrepresentation.

Reputation management in this context becomes a complex task: once a defamatory statement circulates, the damage is often semi-
permanent. Corrective information often reaches fewer people than the original defamatory content. Legal frameworks lag behind
technological affordances, and many victims suffer both personal and professional consequences before any remedial action can be
taken. Scholars continue to call for stronger laws, clearer definitions of liability, and more robust ethical norms for platforms to
help protect against reputational harm.

Impersonation in Digital Communication

Impersonation on social media is a multifaceted phenomenon that scholars treat both as cybercrime and as a cultural practice that
exposes power relations, identity work, and social anxieties in networked publics. Early work on identity performance in mediated
contexts highlights how online profiles are sites of managed presentation and contested authenticity (Marwick & Boyd, 2014).
Within this frame, impersonation is not merely opportunistic deception but can function as a tactic to reconfigure social standing,
exercise control, or elicit reputational harm by simulating credible interactions (Romanov et al., 2017). Empirical studies on fake
profiles and impersonation demonstrate predictable patterns: perpetrators frequently reuse sartorial cues (profile photos, names,
mutual contacts) and conversational scripts to generate believability, while platform affordances (low friction account creation,
weak verification) enable rapid circulation of these simulations (Romanov et al., 2017; Social Media Impersonation, 2021).

Recent critical literature also situates impersonation within broader epistemic problems of the digital age: false identities generate
epistemic uncertainty about provenance and intent, and they undermine normative expectations of accountability in online
exchanges (Moore, 2023). This is particularly consequential for professionals whose reputations hinge on verifiable conduct;
fabricated chats or screenshots operate as simulacra that may be treated as evidence irrespective of their authenticity. Empirical and
policy research thus stress both technical detection (bot/fake-profile classifiers, network analysis) and socio-legal remedies
(verification protocols, faster takedown processes) as complementary responses (Romanov et al., 2017; Moore, 2023).

Scholars from the Global South have begun to map how these dynamics play out in regional contexts. For instance, Sinoj Antony
and Ishfag Ahmad Tramboo (2023) demonstrate how digital communication practices transform language and relationality in ways
that make individuals more vulnerable to misrepresentation and context collapse—conditions exploited by impersonators. Taken
together, the literature shows impersonation to be as much a cultural and discursive problem as it is a technical one, demanding
interdisciplinary responses that combine media theory, detection technologies, and regulatory reform (Marwick & boyd, 2014;
Romanov et al., 2017; Moore, 2023; Antony & Tramboo, 2023).

Hyperreality and Media Theory

Jean Baudrillard’s (1981/1994) theory of hyperreality is foundational in understanding the postmodern media environment.
Hyperreality denotes a cultural condition in which signs, simulations, and representations no longer correspond to an external reality
but instead replace or even precede it. In this state, the distinction between the real and the simulated collapses, and audiences
interact with a world of signs that circulate independently of any stable referent. In the context of digital communication,
hyperreality is manifest in fabricated chats, manipulated images, and algorithmically generated content that are consumed and
shared as authentic truths.

Social media platforms amplify this phenomenon by privileging immediacy, emotional resonance, and visuality over verifiability.
Fake profiles and simulated conversations create “evidence” that can be more persuasive than lived reality because digital traces
are often assumed to be objective (Baudrillard, 1994; Kellner, 2017). Scholars argue that the viral circulation of falsified content
produces a hyperreal environment in which reputations, identities, and even political discourses are shaped by simulations rather
than facts (Poster, 2001; Couldry & Hepp, 2017).
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Indian and global scholars have contextualized hyperreality within digital transformations of culture and communication. Sinoj
Antony and Ishfaqg Ahmad Tramboo (2023) analyze how technological culture fosters a “digital metamorphosis” of language, where
memes, emojis, and GIFs serve as hyperreal signifiers detached from conventional meaning. In related work, Antony (2024)
explores the implications of hyperreality in artificial intelligence discourses, showing how simulated truths challenge authenticity
in knowledge economies. Tramboo and Antony (2023) further examine postmodern disruptions in communication, highlighting
how social media narratives increasingly operate in a hyperreal mode where representation itself constructs reality.

Taken together, these perspectives demonstrate that hyperreality is not only a theoretical abstraction but a lived condition of
contemporary digital society. Online defaming through impersonation exemplifies this: fabricated simulations—such as fake
chats—can acquire more credibility than the actual interactions they pretend to represent, thereby transforming social and
professional realities.

3. Theoretical Framework: Hyperreality in Media

Jean Baudrillard’s theoretical contributions, particularly his concept of hyperreality, provide a crucial framework for analyzing
the phenomenon of online defaming in contemporary digital culture. In Simulacra and Simulation (1981/1994), Baudrillard argued
that in postmodern societies, signs, images, and representations no longer reflect a concrete reality but instead generate realities of
their own. According to him, the world of signs does not mirror reality but precedes and structures it, creating a condition where
the distinction between the real and the imaginary collapses. This “endless play of representations” produces a reality constructed
through simulations, a reality that individuals consume, respond to, and even live within.

3.1 Hyperreality and the Collapse of the Real

Baudrillard (1994) described hyperreality as the stage in which “the real is no longer what it was, but that which it is possible to
reproduce” (p. 146). In such a condition, copies and representations—what he terms simulacra—no longer correspond to an original
truth. For instance, a fake conversation screenshot circulated on social media may be consumed as factual evidence by audiences,
regardless of whether such an interaction ever took place. The fabricated chat does not merely distort reality; it constructs an
alternate reality of its own.

This dynamic is central to online defaming. The impersonated chat or manipulated content becomes more powerful than the actual
lived experience of the targeted individual. The victim thus faces a double bind: on the one hand, the need to defend against
accusations based on fabricated evidence, and on the other, the impossibility of countering a simulation that has no direct reference
to reality. As Kellner (2017) notes, hyperreality thrives in digital environments because users privilege the immediacy and visuality
of content over its authenticity.

3.2 Hyperreality in Social Media

Social media platforms represent the most fertile ground for hyperreality to flourish. Their algorithms privilege virality, visibility,
and affective resonance rather than accuracy or truth (Couldry & Hepp, 2017). In this environment, a fabricated screenshot,
doctored image, or impersonated profile often circulates faster and with greater credibility than authentic rebuttals. Poster (2001)
emphasizes that the architecture of digital networks destabilizes notions of provenance and verification, making simulations
indistinguishable from lived events.

In online defaming, impersonation works as a perfect illustration of hyperreality. A false identity on Instagram or Facebook can
produce interactions that appear authentic because they draw upon familiar semiotic markers—names, photos, mutual contacts, and
conversational styles. Once these fabricated interactions are screenshotted or archived, they achieve a hyperreal permanence:
even after being disproven, the traces remain, lingering as potential “evidence” against the victim.

3.3 Power, Identity, and Simulation

The act of impersonation in defaming contexts is not merely a technical manipulation but a cultural act embedded in power
struggles. Marwick and boyd (2014) argue that identity in networked publics is constantly negotiated through acts of performance,
surveillance, and contextual collapse. Impersonators exploit this environment to manipulate identity in ways that disempower the
victim and reframe social narratives. The impersonated chat does not just mimic the individual; it weaponizes their identity against
them, creating a narrative that outsiders may interpret as more credible than the person’s lived truth.

Here, Baudrillard’s (1994) notion of the simulacrum is particularly relevant. Unlike a mere forgery, which presupposes an authentic
original, the simulacrum is a representation that no longer refers to an origin. The fake chat has no “real” counterpart but still
functions effectively as reality. This erasure of distinction between real and simulated makes reputation precarious in the digital era.

3.4 Hyperreality, Reputation, and Professional Life

Reputation in professional and academic contexts depends heavily on perceptions of integrity and authenticity. Online defaming
undermines these perceptions by circulating simulations that can easily overwrite lived reality. As Johnson (2020) and Lee and Kim
(2022) observe, the damage from online defamation is often irreversible because the defamatory content is archived, shared, and
consumed as truth long before corrective narratives gain traction. In hyperreal environments, truth becomes secondary to the
believability and circulation of simulations.
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This condition explains why professionals—teachers, administrators, doctors, politicians—are especially vulnerable. Their
reputations rest on public trust, which can be eroded by simulations even without direct evidence. The reputational harm is thus not
simply a matter of personal dignity but of professional survival.

3.5 Hyperreality and the Postmodern Condition

Baudrillard framed hyperreality as symptomatic of the broader postmodern condition, where reality itself implodes under the
weight of signs and representations. In this sense, online defaming is not merely an ethical or legal issue but a cultural symptom of
postmodern media logic. As Antony (2024) argues in his study of Al and simulated truths, hyperreality reveals a crisis of authenticity
in digital knowledge economies, where simulations are often consumed as more authoritative than lived truth. Similarly, Antony
and Tramboo (2023) demonstrate that digital communication technologies reshape language and meaning into hyperreal forms such
as memes, GIFs, and emojis—signs that circulate detached from their original referents.

In their collaborative work, Antony and Tramboo (2023) further argue that social media operates as a hyperreal arena in which
narratives are constructed less by factual correspondence and more by symbolic resonance. This resonates with Baudrillard’s (1994)
claim that in hyperreality, “the map precedes the territory” (p. 1). In online defaming, the fabricated narrative (map) overtakes the
actual lived reality (territory), becoming the dominant version of truth for those who encounter it.

3.6 Implications of Hyperreality for Online Defaming

The hyperreal logic of social media has profound implications for understanding the phenomenon of online defaming. First, it
underscores the futility of traditional defenses such as denial or factual correction. Since the defamatory content exists as a
simulation without an original, disproving it does not erase its symbolic power. Second, it highlights the role of platform
infrastructures in enabling hyperreality: anonymity, weak verification, and algorithmic amplification make simulations highly
effective as tools of reputational sabotage. Third, it points to the psychological and social toll on victims, who must constantly
defend themselves against simulations that exist only in the symbolic domain but have tangible consequences in lived reality.

Finally, the framework of hyperreality shifts the discourse on online defaming from being merely a legal or ethical violation to
being a structural feature of postmodern communication. As Couldry and Hepp (2017) note, mediated realities today are not simply
reflections of society but the very material through which society itself is constructed. Online defaming exemplifies this
construction: reputations are no longer anchored in stable truths but in the fragile, shifting terrain of hyperreal simulations.

II1. Methodology

This study employs a case study approach to examine the dynamics of online impersonation and attempted defaming through the
lens of hyperreality. The case study method is particularly appropriate as it allows for an in-depth exploration of a single, bounded
incident while situating it within broader theoretical and cultural frameworks (Yin, 2018). Unlike large-scale surveys or
experimental designs, the case study highlights the lived complexities of digital defaming and foregrounds the subjective, social,
and symbolic consequences of the event.

While this paper primarily examines a single illustrative case, the methodology can be strengthened by triangulating with similar
incidents across academia, politics, and corporate spheres. Documented cases of impersonation, fabricated digital interactions, and
reputational damage in these domains provide valuable comparative evidence. Such triangulation not only enhances the validity of
findings but also highlights the broader social and institutional relevance of the study.

The primary data consists of archived digital traces, specifically screenshots of the fabricated chat conversation circulated by the
impersonator. These materials serve as the central evidence of the hyperreal simulation that sought to overwrite the subject’s actual
identity. In addition, personal reflections of the targeted individual are included to capture the psychological and social dimensions
of the experience, providing insight into the reputational anxieties and defensive strategies that emerge when one is confronted with
simulated defamation. Communications with institutional authorities, such as administrators and cyber cells, supplement the
dataset by documenting official responses and procedural attempts to address the impersonation.

Data interpretation follows a theoretical coding process, guided by Baudrillard’s (1994) notion of hyperreality. Each piece of
evidence is analyzed not only as a discrete event but also as a sign within a broader symbolic system that blurs the distinction
between the real and the fabricated. This hermeneutic approach allows the study to move beyond descriptive recounting toward
conceptual insights, demonstrating how hyperreality magnifies the impact of defaming acts in digital contexts.

Finally, the methodology acknowledges its limitations: as a single case, the findings may not be generalizable to all forms of online
defamation. However, the richness of the case study provides a critical lens to understand how impersonation operates as a
postmodern communicative act embedded in the logic of hyperreality.

5. Case Context: A Narrative Account

The incident under investigation began innocuously when a familiar colleague initiated a conversation on Instagram Messenger.
Initially, the tone of the exchange reflected routine professional courtesy, consistent with prior collegial interactions. However, as
the conversation unfolded, the tone began to shift in subtle but noticeable ways. The dialogue increasingly leaned toward personal
and suggestive themes, raising suspicions about the authenticity of the communicator’s identity.
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Upon closer observation, it became evident that the linguistic style and mannerisms of the responses diverged from the colleague’s
typical communication patterns. This discrepancy prompted further scrutiny, eventually leading to the realization that the account
was not being managed by the colleague herself. Instead, the account had been accessed and operated by a male individual closely
associated with her. The impersonator’s actions appeared calculated, with the possible motives of fabricating misleading evidence,
orchestrating reputational harm against the professional (the author), or casting aspersions upon the female colleague whose digital
identity was exploited.

Recognizing the potential severity of the situation, the author adopted a proactive reputation management strategy. Rather than
allowing the fabricated interactions to gain traction or escalate, the matter was promptly disclosed to immediate family members,
ensuring transparency in the personal sphere. Additionally, relevant institutional and digital authorities were informed, creating a
formal record of the incident and preempting potential misuse of the simulated conversations. By taking these steps, the author not
only safeguarded personal integrity but also highlighted the importance of immediate and transparent responses when confronted
with impersonation and online defaming.

This case exemplifies how impersonation in digital communication can construct a hyperreal threat, where fabricated simulations
acquire the power to undermine professional standing and interpersonal trust despite having no grounding in reality.

Summary of the Conversation

The conversation began innocuously with casual greetings exchanged between two participants identified as P1 and P2. Initially,
the interaction revolved around everyday topics such as cricket, sleep routines, and family life, giving the impression of a friendly,
ordinary exchange between colleagues. P2 slowly steered the conversation toward more personal subjects, asking questions about
appearance, specifically inquiring whether she looked good in a saree and whether P1 noticed her. P1 responded cautiously, offering
polite but reserved answers, which P2 pushed further by framing the discussion around personal attention and mutual notice. This
shift marked the gradual blurring of boundaries between professional collegiality and personal intimacy.

As the dialogue progressed, P2 escalated the tone of the interaction. References to noticing, attraction, and “crush” were introduced,
along with probing questions about trust and personal opinions. P2 tested P1’s responses, at times suggesting risk because P1’s
wife and P2 were close friends. P1 consistently attempted to maintain a neutral stance, emphasizing respect for others and clarifying
that he had not engaged in inappropriate thoughts or actions. Nonetheless, P2 continued to probe deeper, introducing suggestive
undertones about friendship, secrecy, and attraction.

The impersonator then heightened the interaction by requesting photos and selfies. P1 expressed hesitation but eventually sent a
harmless photo of himself, reiterating trustworthiness and respect. P2, however, sent an explicit photograph of male genitalia,
revealing that the account was not being handled by the original female colleague but by a male impersonator. This act exposed the
real intention: to lure P1 into a compromising position and then leverage the situation for reputational damage. The impersonator
openly acknowledged this by stating, “You are in serious trouble bro. Nobody knows anything (yet). Ball in my court.” Here, the
impostor revealed control over the narrative, having already recorded the chat and framing it as blackmail material.

P1, in response, clarified his intentions, stating he had engaged only to uncover the truth about who was behind the messages. He
emphasized that he had neither shared inappropriate content nor harbored improper motives, asserting that his actions were
deliberate attempts to identify the real person manipulating the account. Even when threatened with exposure, P1 maintained a
consistent stance that the entire chat could be shown to anyone, as he had nothing dishonorable to hide.

The conversation concluded with the impersonator attempting to manipulate P1 further by oscillating between threats, laughter, and
suggestions of deletion, while P1 reiterated his integrity and awareness of the situation. This narrative reveals the systematic strategy
of the impersonator: establishing a sense of intimacy, creating a fabricated scenario of attraction, eliciting potentially compromising
responses, and then using explicit content and threats as leverage. At the same time, P1’s responses highlight awareness, self-
control, and intentional tracing of the impostor, transforming the exchange into an example of how reputational defamation attempts
are staged through impersonation and hyperreal simulations. The chat exemplifies how digital impersonation blurs lines between
authenticity and fabrication, weaponizing simulated intimacy to threaten reputations in professional and social life.

IV. Findings
Simulation of Identity: The impersonator simulated the identity of a known colleague to lend authenticity to the fabricated chat.

Hyperreal Interaction: The fake chat created a hyperreal space in which the impersonated reality threatened to overshadow the
actual truth.

Reputational Vulnerability: Even without public exposure, the incident highlighted the fragility of reputation in digital
environments.

Intention of Defaming: The orchestrated simulation suggested motives of defamation, character assassination, or relational
sabotage.
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V. Discussion

This case underscores the convergence of online defaming practices with the postmodern logic of hyperreality. The impersonated
chat functioned as a simulacrum—a fabricated copy without a real origin (Baudrillard, 1994). In this context, the conversation,
though entirely falsified, carried the potential to be perceived as authentic, independent of the actual individuals it claimed to
represent. The central danger lies not in the existence of the fabrication itself but in its possible social circulation, where the
hyperreal version of events could eclipse lived reality. In digital culture, screenshots, chat logs, and visual cues often appear as
incontrovertible evidence, lending simulations a credibility that reality struggles to contest.

The implications extend beyond personal harm, pointing to a broader epistemological crisis in digital communication. When
simulations such as fake conversations acquire social legitimacy, they expose the fragility of truth in networked spaces. In the post-
truth era, audiences are often more persuaded by what appears to be authentic in digital form than by the testimonies of those
directly involved (Mclntyre, 2018). This reflects Baudrillard’s claim that in hyperreality, representations no longer mirror reality
but instead produce it. Thus, reputations, trust, and even institutional relationships become vulnerable to fabricated digital traces
that acquire the power to reshape social perception.

Moreover, this case highlights the ethical vacuum in digital interactions. The anonymity and ease of identity manipulation
afforded by platforms like Instagram dismantle conventional systems of accountability (Marwick & boyd, 2014). The impersonator
not only violated the privacy of the colleague but also weaponized digital identity to orchestrate reputational harm. Such practices
expose how digital spaces can become arenas of symbolic violence, where simulations are strategically deployed to discredit
individuals.

In line with postmodern cultural theory, this blurring of reality and fiction generates a paradox: individuals must defend themselves
against fabrications that lack an original referent but nonetheless carry real-world consequences. This double bind is central to the
experience of online defaming in hyperreality: the fabricated narrative need not be “true” to cause damage; it only needs to appear
true within the symbolic economy of digital media.

Ultimately, the case reveals a critical vulnerability in contemporary professional life. For reputed personalities, whose credibility
often serves as their most valuable capital, the weaponization of hyperreality through impersonation presents an acute threat.
Defending against such threats requires not only technical interventions and legal frameworks but also theoretical literacy in how
simulations operate within digital cultures. Without recognizing the hyperreal dynamics at play, individuals and institutions risk
underestimating the profound consequences of online defaming practices.

Beyond individual vulnerability, institutions, policymakers, and digital platforms play critical roles in addressing hyperreal
defamation. Universities and workplaces must implement stronger verification systems to protect academic and professional
reputations. Policymakers should legislate clear penalties for impersonation and reputational harm in digital spaces, while social
media companies must enhance transparency and identity authentication. Together, these interventions balance theoretical
understanding with practical safeguards.

The present case further reveals that the impersonators or defamers often remain in calculated silence, withholding the fabricated
material until an opportune moment when its release may inflict maximum reputational harm. This suspended threat creates a
unique psychological and social dynamic: the target is forced to anticipate an attack that may or may not occur, while the simulation
itself remains latent but potent. When the fabricated content is finally revealed or circulated, the success of the defamers’ strategy
lies not in its truth but in its timing and symbolic impact.

To conceptualize this phenomenon, this study introduces the term “Kenny Effect”—the condition in which a fabricated simulation,
held in reserve, derives its power not only from its eventual exposure but also from the anticipatory anxiety it creates. The Kenny
Effect thus encapsulates both the deferred violence of digital defamation and the hyperreal collapse of truth and falsity, underscoring
how reputations in the digital age are increasingly vulnerable to the latent force of simulations.

VI. Conclusion

The phenomenon of online defaming represents one of the most pressing challenges in contemporary digital communication,
revealing the vulnerabilities inherent in postmodern, hyper-mediated environments. This study demonstrates that impersonation
and fabricated interactions are not merely isolated acts of deception but are embedded within a hyperreal logic, as theorized by
Baudrillard (1994). The impersonated chat analyzed in this case functions as a simulacrum—a representation without an original—
that possesses the capacity to shape social perceptions, trust, and reputational standing independently of factual reality. In digital
contexts, where content is rapidly shared and often taken at face value, such simulations acquire a credibility that may exceed that
of the authentic interactions they distort.

The findings underscore that defending against online defaming requires more than reactive measures. While technological
safeguards such as verification protocols, fake account detection, and content moderation are critical, they alone cannot mitigate
the full spectrum of reputational risks. Similarly, legal frameworks provide avenues for recourse but are often reactive and limited
in scope, especially in fast-moving digital environments. This study highlights the importance of critical media literacy: digital
users must develop the skills to evaluate the authenticity of online content, recognize potential manipulations, and understand the
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ethical implications of sharing unverified material. Cultivating ethical responsibility among online participants is equally essential,
as the symbolic and social consequences of hyperreal simulations can be profound and far-reaching.

Future research should move beyond single cases toward comparative studies across national and cultural contexts. Exploring
impersonation and hyperreal defamation in political campaigns, corporate rivalries, and academic disputes would reveal how
cultural norms and institutional frameworks shape vulnerabilities to the Kenny Effect. Such cross-national analysis would also
highlight variations in digital trust, platform governance, and user awareness, offering a global perspective on hyperreality’s impact
on reputation.

In conclusion, online defaming in the hyperreal era is both a technical and cultural phenomenon, requiring integrated responses
that combine theory, practice, and ethical awareness. As digital communication continues to mediate social and professional
realities, understanding the mechanics and consequences of hyperreal simulations becomes essential for protecting individual and
institutional reputations.
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